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Ruotsi

- Facts & Figures
- katsaus menneeseen vuoteen ja talveen
- Digital Demand - nettihaut
- Oxford Economics recovery forecast - ennuste

- Ruotsi kohdemarkkinana
- Kampanjat
- PR työ Ruotsissa

Q & A



Market Insights
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Overnights in Finland 
Year 2022 & Jan-Feb 2023
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Overnights in 2022

Total foreign 5.0 M
(-29% vs. 2019)

Foreign excl. Russia 4.8 
M

(-23% vs. 2019)

EU+UK 3.4 M
(-9% vs. 2019) 
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Overnights Change to 
Feb2019

France 79 800 +28%

Germany 77 000 +22%

Netherlands 54 300 +19%

UK 53 100 -15%

Belgium 22 800 +81%

Top5 origin countries 
for Feb2023 
overnights
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Swedish overnights in 
Finland 
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Link to the report: Tilastopalvelu Rudolf - Business Finland

2022
467,900 nights
#3 in market ranking 

YoY change +174%
2022 vs. 2019  -16%

2019
558,500 nights
#4 in market ranking

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf


Swedish overnights in Main Regions 2019 & 
2022

Source: Visit Finland Statistics Service Rudolf, Statistics 
Finland
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Link to the report: Tilastopalvelu Rudolf - Business Finland

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
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Travel related internet 
searches 2022 vs. 2019



Top Target Markets 2022 vs. 2019

13Source: D2 Digital Demand

2022 22/19 2022 22/19



Sweden: 
Seasonality of 
Searches
2022 and 2019

14Source: D2 Digital Demand



Sweden: Most searched topics and keywords 2022 vs. 2019

Source: D2 Digital Demand
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Most Popular 
Topics

Most Popular 
Keywords
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Oxford Economics forecast 
for Travel Recovery



No. of overnights 
in 2023 

comp. 
to 2019

Germany 546 200 -17 %
Sweden 523 300 -6 %
UK 503 100 -12 %
France 329 900 -3 %
Netherlands 298 100 14 %
USA 290 400 -6 %
Italy 193 800 7 %
Spain 193 700 11 %
Russia* 180 200 -78 %
China 174 200 -61 %
Switzerland 167 700 1 %
Belgium 122 200 30 %
Japan 91 200 -59 %
Austria 74 000 -3 %
India 71 300 -30 %
South Korea 37 100 -34 %

Overnights – Recovery to 2019 levels
Databank update March/2023
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Source: Oxford Economics / Tourism Economics Databank

*) Russia will not recover by 2030!



Spending (Million 
US$) in 2023 

comp.to 
2019

Sweden 260,6 -2 %
Germany 225,2 -20 %
United Kingdom 212,1 -13 %
France 143,6 -2 %
United States** 124,3 -6 %
China 113,3 -62 %
Netherlands 113,3 9 %
Spain 89,6 9 %
Italy 88,8 10 %
Russia 79,2 -79 %
Switzerland 77,3 1 %
Belgium 57,9 28 %
Japan 35,7 -62 %
Austria 32,3 -2 %
India 30,9 -25 %
South Korea 19,4 -26 %

Spending – Recovery to 2019 levels
Databank update March/2023
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Source: Oxford Economics / Tourism Economics Databank

**) USA will recover to 2019 level in 2022, but will 
remain slightly below 2019 level in 2023



Ruotsin kohdemarkkinana 2023
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Kestävyys noussut aina vain 
tärkeämmäksi kriteeriksi 
matkakohdetta valittaessa.
Lomalle matkustetaan mielellään 
omalla autolla, laivalla, junalla tai 
bussilla. 
Ruotsalaiset ovat hyvin perhekeskeisiä 
ja lomalle matkustetaan oman 
perheen ja ystävien kanssa.
Matkakohteiden suositukset ovat 
tärkeitä. 
Ruotsalaiset suosivat kevyitä 
luontoretkiä ja yksinkertaisia 
luontokokemuksia, myös kulttuuri ja 
ruoka ovat tärkeitä matkalla.

Ruotsalaiset
matkailijoina

24First name Last name



Vinkkejä tuotteistukseen ja viestintään
• Miten Suomi ja oma kohde/yritys eroaa

muista kohteista
• Suomen USP:t ja alueelliset USP:t

yksityiskohtaisemmin kuin muilla
markkinoilla

• Hotellien sijaan/lisäksi tietoa
käyntikohteista ja elämyksistä (TOP5 listat) 

• Miltä tuntuu? Miltä näyttää? Fiilistelyä, 
kuvia, unelmia….

• Nostettavia teemoja ja näille konkretiaa:
– Ruotsinkielisyys, sen kulttuuri ja historia
– Arkkitehtuuri ja design
– Ruokakulttuuri ja lähiruoka
– Perhekohteet

25First name Last name



Visit Finland 
toimenpiteet 
Ruotsissa
Focus B2C toimenpiteissä
Globaali imagokampanja ensimmäistä
kertaa myös Ruotsissa

- ruotsalainen Master class-oppilas
Partnerikampanja “Hitta lyckan på nära
hall” 
OTA kampanja hotels.com
PR työ

media, influencerit
uutiset, pitchit, kampanjat

Vf.com ruotsinkieliset sivun kehitystyö
SoMe suunnitelmien kehittäminen
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Campaigns in Sweden 2023
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World’s first nation with 
its own masterclass

sharing happiness skills worldwide.



P A R T  O F  G R E Y  I  A K Q A W E  W O R K  F R O M  W H Y  T O  W O W30

Campaign phases

Reach Engage Activate Nurture

PHASE 1

Break the news 
in PR globally

March 2023

PHASE 2 PHASE 3 PHASE 4

Campaign launch:
The Live Masterclass is 

open for applications
on VF Instagram

March 2023

The Live Masterclass starts:
Event production, PR actions & live 

content for own channels

+ Producing the content for 
co-operational platform or 

VF channels

June 2023

Campaign hero conclusion:
Masterclass available

for everyone online followed with 
PR actions

August 2023 
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4 days for guests
4 days for media & influencers
In June 2023 at Kuru Resort, Lakeland

4 
themes

4 days

4 coaches

Nature & Lifestyle
Health & Balance
Design & Everyday
Food & Wellbeing

Selected among the most 
interesting forerunners for each 
theme
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Hitta lyckan på nära håll

33Copyright © Visit Finland 2022. All rights reserved.

The goal: to raise awareness of Finland's travel destinations and to reach travelers from 
Sweden and they are encouraged to familiarize themselves with the campaign pages and to 
be inspired by Finland as a travel destination.

Content:

– The partner's visibility on the campaign's main page on visitfinland.com

– The partner's own campaign page on visitfinland.com

– Max 10 Travel DataHub products

– Visibility of the paid media according to the media plan: Meta and YouTube

– Final report

– Total duration: April – September 2023



Hitta lyckan på nära håll
• Including VF budget

• Advertising period: April - May
• Partners
– Kotka-Hamina
– Savonlinnan Seudun Matkailu and 

Savonlinnan Oopperajuhlat
– Visit Pohjanmaa (Vaasa, Kristiinankaupunki, 

Kokkola, Seinäjoki, Lakeus, Pietarsaari, 
Wasaline)

– Visit Archipelago (Naantali, Pori, Rauma, 
Parainen, Turku Archipelago)

• https://www.visitfinland.com/sv/hitta-lyckan/
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Upptäck ett helt nytt Finland i år
Hotels.com campaign 2023



Campaign Landing 
Page & Listicles 
Hotels.com
Sweden
https://sv.hotels.com/lp/hotel-
deals/ms-b-dmo-hcom-se-visit-
finland?siteid=300000011&langid
=1053&preview=true&cache=fals
e

https://sv.hotels.com/spotlight/Vis
itFinland-HcomSE?preview=1

(Themes: food, sauna, 
accommodation, design&culture, 
architecture)

https://sv.hotels.com/lp/hotel-deals/ms-b-dmo-hcom-se-visit-finland?siteid=300000011&langid=1053&preview=true&cache=false
https://sv.hotels.com/lp/hotel-deals/ms-b-dmo-hcom-se-visit-finland?siteid=300000011&langid=1053&preview=true&cache=false
https://sv.hotels.com/lp/hotel-deals/ms-b-dmo-hcom-se-visit-finland?siteid=300000011&langid=1053&preview=true&cache=false
https://sv.hotels.com/lp/hotel-deals/ms-b-dmo-hcom-se-visit-finland?siteid=300000011&langid=1053&preview=true&cache=false
https://sv.hotels.com/lp/hotel-deals/ms-b-dmo-hcom-se-visit-finland?siteid=300000011&langid=1053&preview=true&cache=false
https://sv.hotels.com/spotlight/VisitFinland-HcomSE?preview=1
https://sv.hotels.com/spotlight/VisitFinland-HcomSE?preview=1


Hotels.com 
Sweden
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CTR:0,05%CTR:0,05%



Hotels.com 
Sweden

.
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PR & media in Sweden
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What exactly do we do in Sweden right now?

In constant active cooperation with our PR agency in Stockholm, we perform following 
PR and media activities:
Distribution of international and market specific press releases
Proactive regular pitching to Swedish national and regional media ( print, online, social )
Media visits ( international group visits, national group visits, individual visits ) 
for both media and social media influencers
In addition to activities mentioned above, we are currently working on various 
PR activities focused on promotion of "Find your inner Finn" campaign – large scale
international image campaign by Visit Finland.

Most relevant themes rising interest among Swedish media currently:
Sauna, wellness, happiness, gastronomy, culture, design, art
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Sweden coverage highlights - 2023 so far
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Sweden coverage highlights - 2023 so far
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