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Custobar as a company

The mission of Custobar is to bring
brands and customers closer to
each other by utilizing data.

Our vision is to be the leading
customer data platform for B2C
service companies.

Founded 2014

HQ in Helsinki, Finland

=B
Customers in 12 countries

@ Partners in 8 countries
+ global tech partners

Technology

2020 FINLAND

Deloitte
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02 Create dynamic
segments and flows

03 Reach your

target audiences
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Integroitavuus ja selkea datamalli
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Markkinoiden parhaat rajapinnat

Monien olemassa olevien integraatioiden lisaksi
Custobarissa on dokumentoitu rajapinta
(https://www.custobar.com/docs/api/) datan
lahettamiseen sisaan, mika mahdollistaa integraatiot, niin
eri CRM, POS, PIM kuin myo0s itse toteutetuista
verkkokaupoista

Selkea datamalli muokattavalla dataskeemalla

Rajapinta ulospain mahdollistaa paivitettyjan
asiakastietojen paivittdmisen muihin jarjestelmiin.
(Custobar voi toimia myos Master CRM-jarjestelmana,
jolloin luodut ja muokatut asiakastiedot paivitetaan eri
jarjestelmiin).

Webhookien avulla voidaan lahettaa Push-notifikaatoita
mobiilisovelluksiin, tai paivittaa ja luoda tietoa muihin
jarjestelmiin
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https://www.custobar.com/docs/api/

Miksi asiakastunnistus on tarkeaa?

Oma asiakasdata on yksi tarkeimpia
kilpailuvaltteja

— Asiakas on tunnistettava, jotta voidaan
aloittaa dataan perustuva
asiakkuusmarkkinointi

— Kolmannen osapuolen evasteet poistuvat -
mainonnan kohdentaminen Facebookissa,
Googlessa ja muissa mainoskanavissa vaatii
Jatkossa omaa asiakasdataa
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10 eri tapaa tunnistaa asiakas myymalassa

1. Csialbri 2. Receipthieron 3. Viivakoodi
ratkaisu:

mobiili kanta- omassa mobiili 4. Ajokortti

asiakaskortti pank!< el appissa
tunnisteena

/. Kanta-asiakas-
6. Email tai kortti puhelimen

5. Perinteinen
Kanta-asiakas

: [ wallet
Kortt puhelinnumero

sovelluksessa

8. 10. Jaettu kanta-
Asiakasnumeron 9. Nimi ja osoite asiakas mobiili-
kysely tekstarilla app
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Miten motivoida asiakas tunnistautumaan?

NErsE T Pidennetty takuu /

Sahkoiset kuitit kantiksille Pidennet.ty
palautusaika

Etuosto-oikeus/ limaisia/alennetuin Yhteisoon ja
tapahtumat hinnoin tarjottavia tarinaan
kantiksille palveluita kuuluminen

Alennuksia kanta-
asiakkaille
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Demo
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360° View on the Individual Customer
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Make Customer Journeys personalised

Email marketing tools
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Building dynamic audiences & customer journeys

2% Unnamed audience

Total 2,859 Marketing permissions

Bought a product
Science Fiction

sale.products.category

Search...

Science Fiction
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[”| Biographies and Memories
"] Comics

"] Contemporary
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"] Doom

[Tl Essay
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ag searches here to include customers in the recipients

Exclude customers from recipients

searches here to exclude customers from the recipient list
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Create action Save =

£a Hide sidebar

Author:

Demo 360-customer

Has an event

O Version 7 — Created at Oct 1, 2020, 7:20 PM by samuli@custobar.com

TRIGGER — 1 FILTER
+ Received >=6 feedback

4+ TRIGGER — 1FILTER

+
+ +* Received <=5 feedback

, BRANCH
A Triage by NPS score

o O (v

°
Py aee
TAG TAG -
o TAG
Tag as Detractor Tag as Passive B 2 Tag as Proponent
O
®
x x EVENT GOAL
#> Refer to Zendesk Fa Another happy customer!
O

&/

O

» Dryrun

Search... H
o Customer created
+. Triggered after a customer has been
created.
o Customer updated
-ty Triggered after a customer has been
updated.
4+ Receivedanevent
*_‘ Triggered when an event of specified

type is received.

Received asale
Triggered when the customer has
made a purchase.

Branch on criteria

Reroute customer to one of the
target nodes based on a set of
conditions.

A/B split
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Analytics & Reporting - Campaign reporting

<  Weekly newsletter #44 Content & activation | Results D View |~

[ IS 10/29/2018 5:30 AM All customers ¥

| L*M.‘AIH

10/29/2018 10:00 PM

lh LA n “A A NAAMNAA AL ANAL

OUnsubscn'b-cs OClicks D Opens x Spam reports D Sales

5,649 62.9 % 43.5% 37.1% 4.0% 10.8 % 5.1%

3,552 1,545 1,318
Audience Delivered Opens Clicks Unsubscribes Bounces Conversion

Conversion Sales



Custobar’'s RFM- ja Cohort-analysis of customers

All customers

Audience All customers ~ Report Sales Events Show Retention-% Customers

Customer-% Revenue-%
Montbhs since first sale

New

Month Customers 1 2 3 4 5 6 7 8 9 10 11 12
Pass-lve May 2019 3,128 19.0% 15.2% 4.6% 28% 1.5% 0.0%
Jun 2019 3,609 18.5% 4.0% 27% 12% 0.1%
Jul2019 3,272 215% 47% 3.0% 14% 0.0%
Aug2019 3,957 18.5% 5.0% 3.2% 1.7% 0.0%
Sep 2019 3,458 18.7% 3.9% 24% 0.0%
Oct 2019 3,986 18.8% 4.4% 23% 0.1%
Nov 2019 3,904 17.5% 3.9% 2.0% 0.1%
Dec 2019 6,211 240% 4.0% 22% 01%
Jan 2020 7,597 4.4% 19% 0.0%
Feb 2020 4,538 28% 0.0%
Mar 2020 3,801 0.1%
Apr 2020 3,872 18%
90-179 180 - 364
RFM-model (Recency, Frequency, Monetary) per customer segment. Cohort-view of all customers by audience/segment

Campaigns can be launched straigh to the selected segment and/or selected
RFM cells
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Matkustamisen asiakaspolku

React to identified
customers planning
their summer holiday
send timely and
personal sales
campaign (e.g. family
discount email or
customer preferred
dates or tickets).

See sales results from
emails in real money.

Before the
trip

e Welcome guest by
SMS/push/email

e Send info about
lunch options near
lunch time,

e Suggest new
products/events on
the interim with ’
SMS/Email/push §

e Upsell products: hotel
packages, breakfasts,
experiences, services,
parking near entrance

e Help guest to get the
most out of the coming
trip

At the
location

" 4

e Ask for customer
feedback (NPS
survey)
e sell justthe right
kind of tickets for
next trip
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TATU KUIVALAHTI

CEO

tatu@custobar.com +358 50 385 9915

‘Custobar

CUSTOBAR 2021


mailto:tatu@custobar.com

