-_ . ™ -

“l“l -

“l“l - W

-

-

-__M Y N\ N N N NM “{ N N NN

- W

Saksan markkinakatsaus — webinaari

-

-y
' ) ! { ) ! ! ) .‘-
‘-

l
/|
i

German market outlook — webinar

-

03.11.2025

@ Visit Finlan



Agenda

15.00-15.45 EET/ recorded

15.00 Welcome, Heli Saari
15.05 Market outlook, Jyrki Oksanen
15.20 PR & visibility of Finland, Jyrki Oksanen

15.30 Market activities 2026, Heli Saari

@ Visit Finland
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PLANNING FOR 2026

Visit Finland Focus

PROJECTS
Eastern Finland

2026 8
Food
THEMES WE PRIORITIZE OUR ELEVATED ACTIONS IN
Happlness ACTIVITIES IN Business
Culture: e.g. Sauna and Snow Free Season EventS

Kalevala

_— SECTOR

Finnish Food

@ Visit Finland 5
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Active Culture Lifestyle Nature QOutdoor City life
hobbyist traveller traveller lover explorer enthusiasts

Top traveller segments

Why this segment: Main motive to travel to Finland is nature, over 90 % of Germans put it first.
Nature lover Products: Touring, winter holidays, potentially resort holidays
Sales channels: Tour operators, OTA, carriers

Why this segment: Wellness-nature-culture combination

Lifestyle traveller Products: Winter holidays, short holidays, resort holidays
Sales channels: Tour operators, OTA

Why this segment: Outdoor explorer is our strong segment with very independent guests
Outdoor explorer Products: Hiking, biking, canoeing, long winter tours with husky
Sales channels: Scandinavia specialists, directly at carriers

@ Visit Finland 5
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Market Situation in Germany

Geopolitical instability, tariffs, 15 years slow economic growth BUT...

e But Germans love to travel! “Die schonste Zeit des Jahres”

e According to studies, travel remains stable at 70 million long holidays each year

e German expenditure is ca. 80 billion Euros annually

e 40 billion Euro organized travel + 7 % and self organized + 4 % in 2024: this makes them on par with each other

e German international travel expenditure in 2024 is up 35 % from 2019 and will double until 2034

e The everyday life is harder for consumers: need to relax grows. Big opportunity for Nordics!

e Al brings a massive disruption to travel distribution: Chat GBT has opened first integrated travel shops

e Airlines suffer at high taxes and cost in Germany and sustainability regulations at EU

@ Visit Finland



Market Situation in Germany

Big picture for Finland

e Germany is Finland’s number one leisure source market with 1.1 million overnights in Finland
e 400-million-euro income in Finland, 500 million already 20257

e German market has 10 x higher potential than what we can convert into visitors according to Reiseanalyse 2024

e Germans travel to Finland in all seasons and to all regions
e Germans are interested in nature and culture in Finland

e Finland is known in the area and has a positive image as one of the Nordic countries

e Finland is not too far for overland accessibility and has a direct ferry connection Travemunde-Helsinki daily

e Germany also has most flights to Finland from any market: over 1 million seats in a year, 11 % of all accessibility to
Finland

e German market also opens Austria and Switzerland with a total of over 100 million consumers

@ Visit Finland
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Registered and short-term
rentals overnights in Finland
Year 2024

In 2024, foreign overnights in short-term rentals
added up to 2.7 million, with a growth rate of 33%
compared to 2023. Thus, the total number of
foreign paid overnights was over 9.1 million in
2024 which was 17% more than in 2023.

The share of foreign overnights in short-term
rentals was already 30% in 2024, while the share
was 26% in 2023 and 21% in 20109.

Spanish, Estonian, and French visitors were the
most active users of short-term rentals.

Lowest shares of short-term rentals were for
visitors coming from Sweden, Japan, UK, and
China.

Registered and short-term rentals overnights in Finland - 2024

B Registered overnights

Short-term rentals

Germany

United Kingdom
France
Sweden
United States
Netherlands
Spain

Italy

Estonia
Switzerland
Norway
China
Australia
Poland
Belgium
Japan
Denmark

Austria

Source: Visit Finland Statistics Service Rudolf, Statistics Finland
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Vacation travel from Germany
to Finland increased by 10% in
the summer season, and by
11% in the winter season of
2025. Total spend increased
even more, by 20% in summer
and by 43% in winter
compared to previous year.

Data from both summer and
winter seasons indicate that
German vacationer's median
length of stay was 5 nights
during both seasons. Spend
per trip and per day were
clearly higher in winter than in
summer season.

@ Visit Finland

German Vacation Travel to Finland during Summer & Winter

Summer season 2025 — German vacation travelers

: . . Median CO2
Trips Spending Spend/trip Spend/day length of stay efficiency
105K 84M€ 799€ 92€ 5 nights 2.0

YoY change
+10% +20% +9% +2 nights +0.2
Winter season 2024-2025 — German vacation travelers

. . . Median CO2
Trips Spending Spend/trip Spend/day length of stay efficiency
76K 99M€ 1,313€ 192€ 5 nights 1.9

YoY change
+11% +43% +29% +21% - +0.3

Link to the report:
Matkailijamittari - Visit Finland
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Market Development Winter

e \olume and income strong growth
e Helsinki and Lapland lead the development
e Other areas also positive development

e “Overland” also growing strong, not only flight-based travel.

Winter season 2024-2025 — German vacation travelers

Trips Spending  Spend/trip Spend/day | en;ﬂtﬁd;?;'t = effi(f:zzn =
76K 99M€E 1,313€ 192€ 5 nights 1.9
YoY change
+11% +43% +29% +21% - +0.3



Market Development Summer

e Strong development in the summer
e August main season
e Seasonality challenge in Finland with availability

e Regional awareness needs attention

Summer season 2025 — German vacation travelers

Median

Trips Spending  Spend/trip Spend/day | o e

105K 84ME€ 799€ 92€ 5 nights
YoY change

+10% +20% +9% -14% +2 nights

CO2
efficiency

2.0

+0.2
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Outlook German Market

Is one billion euros annual revenue relevant in 5 years?

e No, but soon after: the “Nordic Boom” started in south and west and reaches Finland
e Winter will keep growing and the business will start spreading to all Finland
e Finnlines doubles ferry capacity 2028 Travemiinde-Helsinki making sustainable accessibility growth reality

e “Coolcation” trend will start converting to a movement

e The Z generation and younger are looking for another type of holidays besides the older sun & beach generations
o Off the beaten track — Authentic experiences — Slow travel — Multi stop holidays

e 45 % of consumer research online: digital accessibility becomes more critical for destinations

e Liebe geht durch den Magen: Food Travel is a hot topic, 46 % of German invest in dining

e Back to nature: reconnecting with the wild nature

@ Visit Finland 14



German Overnights (million) & Spending (M€) in Finland

in 2011-2024 and forecast for 2025-2034

overnights —OQvernights (million) =—Spending (M€) spending
(million) (M€)
1.4 900.0
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10— — e et
R 600.0
0.8 O
Over the next decade, German >00.0
0.6 2 overnight stays are expected to 400.0
rise by 81%, with total 300.0
0.4 expenditure forecasted to
200.0
0.2 double compared to 2024.
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@ Visit Finland Source: Tourism Economics (forecast released March 2025) 5



Why this market?

VFE.fi website: https://www.visitfinland.fi/en/toiminta-markkinoilla/germany-market-report

e Germany is Finland’s number one leisure source market with 1.1 million overnights in Finland and 400-million-euro
income in Finland

e German market has 10 x higher potential than what we can convert into visitors according to Reiseanalyse 2024
e Germans travel to Finland in all seasons and to all regions

e Germans have highest expenditure per visitor according to “Matkailijan Mittari”.

e Germans stay longer on long holidays ca 10 days summer, 7 days winter. This is sustainable

e Germans are interested in nature and culture in Finland.

e Finland is not too far for overland accessibility and has a direct ferry connection Travemiinde-Helsinki daily

e Germany also has most flights to Finland from any market: over 1 million seats in a year, 11 % of all accessibility to
Finland

e Working in German market also opens Austria and Switzerland with a total of over 100 million consumers
e Working with sales channels and digital channels opens a big market at reasonable cost

e Finland is known in the area and has a positive image as one of the Nordic countries

@ Visit Finland 16



Finland selling points in Germany

VE.fi website:https://www.visitfinland.fi/en/toiminta-markkinoilla/germany-market-report

Nature combined with Finland other main USPs happiness, freedom to roam, thousand lakes and Finnish wellbeing-
sauna are all highly potential for our audiences.

* Now it seems sauna is everywhere: very trendy community saunas in UK, Swedish Eurovision contribution, media
coming just for sauna: market would love to include special sauna experiences to their Finland trips.

e Safety and sustainability play an increasingly big role in travel decisions.

e Finland owns Santa Claus and it works in Germany. Christmas is one of the main holidays with new year celebration
which are often combined, and both together form a peak winter travel season.

e We seem lack hit products that link to our USPs. So, our recommendation is to discover better ways to use the USPs in
communication, stack USP in tour suggestions and highlight the benefits for consumers more.

e Sustainability is something we can own with the other Nordics and maybe we should conclude that sustainability is
always included in a Finland holiday.

@ Visit Finland 17



Summary of key findings

Intra-European Travel: Intra-European travel is expected to grow further during the next five years, and Germany
continues as the largest source market for intra-European travel.

Forecast for travel to Finland: According to the forecast of Tourism Economics, German overnights are expected to grow
by 81% and spending is forecasted to double by 2034 (vs. 2024) in Finland.

Overnights in the Nordics: Germany is the top source market for the Nordics. Germany marked record number of
overnights in all Nordic countries in 2024 and the growth continued further in January-August this year. Finland’s share
of German overnights among the four Nordic countries was 7% in 2024.

 Germany was the top foreign summer market for Denmark, Norway, and Finland, and #2 for Sweden in Jun-Aug
2025. Finland’s share was only 4%, but all Nordics benefited from surging German demand, with record summer
volumes each country during the high summer season 2025. So, with the growing German interest towards the
Nordic countries there is good potential for growth in summer season also for Finland.

Strong German visitation and spending: Germany was Finland’s 3rd largest source of visitors in 2024 (462,000 trips) but
#1 in tourism spending (€376 million), indicating a high spend per visitor. German travellers thus contribute more to
Finland’s tourism revenue than any other market.

@ Visit Finland 18



Summary of key findings

Leisure focus and top destinations: The majority of German trips to Finland are for holidays or recreation (54% of trips in
2024) followed by visits to friends/relatives (24%). Geographically, Helsinki & Uusimaa region is the most popular
destination (over half of German trips and 37% of spending in 2024), with Lapland being the second-largest draw (14% of
trips and 27% of spending).

* Vacation trips from Germany to Finland increased by 10% in the summer season, and by 11% in the winter season of
2025. Total spend increased even more, by 20% in summer and by 43% in winter compared to previous year.

* Data from both summer and winter seasons indicate that German vacationer's median length of stay was 5 nights
during both seasons. Spend per trip and per day were clearly higher in winter than in summer season.

Record overnight stays: German visitors generated more than 700,000 registered overnight stays in Finland in 2024 — a
new record, about 3% higher than 2023 and roughly 6% above the pre-pandemic 2019 volume. When including short-
term rentals (Airbnb, Booking, Tripadvisor, Expedia group), total paid overnights by German visitors reached 1.1 million
in 2024 (the highest of all markets), which is a 13% increase year-on-year and +29% versus 2019 levels. Notably, Germany
ranked #1 in 2024 for both registered overnights and short-term rentals among all international markets.

@ Visit Finland 19



Summary of key findings

Shift toward short-term rentals: German travellers are increasingly using alternative accommodations. In 2024 they
logged about 397,000 overnight stays in short-term rentals, accounting for 36% of all their paid overnight stays in
Finland. This figure has more than doubled compared to pre-pandemic 2019 (when 21% of German nights were in short-
term rentals) and grew +35% vs 2023, far outpacing growth in hotel nights (registered overnights were up just +3% in
2024). This trend boosts total overnight volumes and reflects changing travel preferences (more Germans opting for
rental cabins, cottages, etc.).

Seasonal patterns: German tourism to Finland is increasing year-round with record-high German overnights each season
in Finland. During summer high season 2025 (June-Aug), German overnight stays were +12% above the figures of
previous summer and 4% above summer 2019. With over 281,000 registered overnight stays Germany was clearly the
biggest source market for Finland during the summer season.

* Biggest share of German overnights took place in Helsinki region where the growth rate vs previous summer was also
the highest (25%). Beside Helsinki region, German overnights increased also in Lakeland and Lapland regions
compared to previous summer.

@ Visit Finland 20



Summary of key findings

Flight capacity forecast: For the upcoming peak winter season, the number of available seats from Germany is expected to
stay consistent with the previous winter. While seat capacity from Frankfurt, Berlin, and Dusseldorf to Finland will increase,
the capacity from Munich and Hamburg is projected to decrease compared to last year. In addition to flights to Helsinki,
several new direct flights to airports in Lapland will be available during the winter season.

Flight arrival forecast: The volume of flight arrivals from Germany during the peak winter period is anticipated to remain
similar to last winter. Among Lapland destinations, arrivals from Germany are expected to rise at Kittila and Kuusamo,

while arrivals to Helsinki are forecasted to stay steady compared to the previous winter.

@ Visit Finland 21
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Intra-European travel expected to grow further

Germany tops the list as the largest source market

Intra-European Visitor Arrivals

Index (2019 = 100)

563.0M

252.3M

100

195.9M

2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029
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Finland’s share of German

travel to Europe

Top Intra-European Source Markets

0.4% (2024)

0.5% (2025)

Source market's share of intra-European travellers

0.6% (2029)

2024 2025 2029
| Germany 18.4 [ 52> I s
United Kingdom 12.5% B 119% T i3
France 6.8% B 6.5% I .72
Netherlands 6.1% B 5.9% B 52
Italy 5.3% B 5 2% B o
Spain 4.2% B 2.0% | EERE
Belgium 4.2% B 4.0% Bz 5%
Switzerland 3.9% Bl 5% | EX3
Poland | 3.6% B 36% s
Russia | 2.7% B 3.0% 7
Austria | 2.5% B 2.4% W 2s5%
Sweden | | 1.8% B 1% B 2o%
Ukraine | 1.8% B 2o0% W 23%
Czech Republic 1.8% . 1.9% . 1.8%

Source: ETC Dashboard, Tourism Economics (forecast released June 2025)
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German overnights
in the Nordic countries
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German registered overnights in the Nordics

5M

4M

2M

iM

oM

Overnights in the Nordic countries

WHOLE COUNTRY Foreig

2018 @2019 @2020 2021 2022 @2023 ®2024

4.6M

Sweden Denmark

@ Visit Finland

1 QR

0.6M] I 0.6M :E.I

Norway Finland Iceland

Select year for shares

Travel from Germany to the Nordic Share of ovem'ghts

countries has bounced back rapidly WHOLE COUNTRY Foreign|Germany] 1.1.2024-31.12.20...
following the pandemic. Denmark has seen
a significant surge in visitors, while Sweden,

Norway, and Finland have also achieved Norway 18%

record numbers of overnight stays in 2024.

Although Finland’s share remained
relatively modest at 7%, there is substantial
room for further growth.

Denmark
48%

10.3M

Overnights

Sweden 27%

A TRA 2]
J N U

’

V

Graph of market shares is for year
2024 so it does not include statistics
for Iceland (due to their revision work
in overnight statistics).

Sources: Visit Finland Statistics Service Rudolf, Statistics Finland,

N Ord iC compa riSO n Statistics Sweden, Norway, Iceland, and Denmark 25
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German overnights in the Nordics Jan-Aug 2025

Nordic countries' top target markets WHOLE COUNTRY Foreign[Germany 1.1.2025-31.8.2025 ]
WHOLE COUNTRY Foreign 1.1.2025-31.8.2025

Norway - Sweden 29%
United States _
Netnerianas [N In January to August 2025,. Denmark 44%
sweden [N German travel to the Nordic 9.0M
United Kinad - countries has persisted, remaining Monthly overnights in Total
ni ngdom
the largest source market for
D k .
enmark [ Denmark, Norway, and Finland,
France - while ranking as the second
switzeriand [JJJJj largest after Norway for Sweden. Norway 15%
waty [ Finland 6%
Finland .
Poland . Nordics Monthly YoY change %
w
Spain
. Please be aware that the statistics Denmark 4,138,993 8 %
Belgium . 2024-2025 for Iceland are currently ~ Sweden 2,580,589 9 %
China Gincl. H . unavailable due to ongoing revisions. Norway 1738239 3 %
ina (incl. Hong ... . '
Finland 580,811 10 %
oM 5M 10M

@ Visit Finland Nordic report 26



https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

German monthly overnights in the Nordics Jan-Aug 2025

YoY change %

Juirg
o
o
o
o

WHOLE COUNTRY Foreign Germany 1.1.2025-31.8.

®Denmark @Finland @ Norway ® Sweden
< a N a v YOI vWWay -

45 %

40 %
34%

1.4M

12M

1.0M

0.8M

0.6M

0.4M

0.2M

0.0M

Monthly overnights

WHOLE COUNTRY Foreigr| Germany 1.1.2025-31.8.2025 |

® Denmark @Finland @Norway ® S

2weade

During winter travel to the Nordic countries, the
number of German overnight stays in Denmark,
Sweden, Finland, and Norway are fairly similar.

However, in the summer, Denmark takes a clear

lead and continues to grow. While overnight
stays in the other three Nordic countries also

increased, their numbers remained noticeably

lower than those in neighbouring Denmark.

2025 01 2025 02 2025 03

Nordic report

V.UV

2025 04

202505

2025 06

2025 07

27
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https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Winter & summer high seasons: German registered overnights in the Nordics

®

0.3M
0.2M
0.1M

0.0M

M

M

oM

Manthly avernight <tatictics for lceland include hote

Winter (Dec-Feb)
WHOLE COUNTRY Foreign|Germany

Sweden @ Denmark @ Norway @Finland ®Iceland

Share of overnights - winter (Dec-Feb)

Norway 15%
Denmark 36%
Flnland 23%
2018 2019 2020 2021 2022 2023 2024 2025 Sweden 26%
Summer (Jun-Aug) .
_ 4 Share of overnights - summer (Jun-Aug)
WHOLE COUNTRY Foreuganermany r
2025
Sweden @Denmark @ Norway @Finland @ Iceland
Finland 4%
Norway 21%
Denmark 44%
4 M
ﬁ—\»_\’—__\’____..—w— — *— -9
2018 2019 2020 2021 2022 2023 2024 2025

< & guest hnuses anly.

@ Visit Finland

Sweden 31%

Nordic comparison

Sources: Visit Finland Statistics Service Rudolf, Statistics Finland,

Overnights in winter & summer

WHOLE COUNTRY Foreig

Sweden 2.1M
Denmark 3.0Mm
Norway 1.4M
Finland
YoY change in seasonal overnights %
WHOLE COUNTRY Foreig
Finland 12%
inlan 12%
Swed 1%
weden 0%
1%
Denmark
10%
Norway

28
Statistics Sweden, Norway, Iceland, and Denmark
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German trips to Finland

Year 2024
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All German travellers to Finland
Year 2024

Border Surve? . ) ) Latest 12 months @
U IS @ gl atinct CE—— T CE— P
Estonia 797 000 5 - .
Sweden 498 000 O Map v o | CETE  CEE CEE R
Germany 462 000 e ——
United Kingdom 386 000 . . Carbon )
United States 287 000 Trips sSpending Footprint
France 256 000
Spain 200 000 376M 265,375 tons CO2
Italy 192 000 462K
Netherlands 124 000
Poland 119 000 Oovernight trips: Per trip: Per trip: 575 Kgco2
Day trips: Per day: Per day:
Country Spend M€ it X X 64 acoz
Germany 376
Estonia 328
United States 312 . %
United Ki ngdom 273 prOflle 28 ’1, Likelyro retm;n:o Finlam:
% on a leisure trip (scale 1-5):
F rance 2 52 Advance booking Share of °
SW ed en 1 91 time on average: package trips: P Py
3 ™~ Airplane n
Spain 154 SEE) > Ferry . media nlength 3.7
Chi 154
ina 5 ) O ,-,% 6% |
Italy 149 P & AN
Netherlands 111 . S

@ Visit Finland Matkail ”am ittari Source: Visit Finland Border survey



https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari

German trips & spending by travel purpose & main destination

Germany: Trips to Finland

m Vacation/recreation
Work trip, non-Finnish employer

Visiting friends/relatives
Other work related, Study

69,000
15%

248,000
54%

Germany: Trips to Finland

® Helsinki & Uusimaa Lapland Tampere & Pirkanmaa

Soutwest Finland North Ostrobothia Other

13,000 78,000
18,000 3% 17%
4%
21,000
- 264,000

57%

@ Visit Finland

m Vacation/recreation
Work trip, non-Finnish employer

Germany: Spending in Finland, m€

Visiting friends/relatives
Other work related, Study

87
23%

Germany: Spending in Finland, m€

m Helsinki & Uusimaa
Soutwest Finland

Lapland Tampere & Pirkanmaa
North Ostrobothia Other

74
20%
18
5%
15
4% 76

7%

31
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Click for previous year comparison view

In main destination

In main destination

Trips Age Gender
- 87K 15-24 12% g Q —
50K a4k as%
45-64 32% 53 * ‘3 * (Blan...
eot 20200 @ 202 0 65+ 11% Male Female Other
Experiences & attractions Accomodation

Travelling with

Nature
Culture
City break
Outdoor / sports

Wellbeing
Family or
. Iy Shopping
friends
Touring
Event participation
* Categories Other and Not filled in are None of listed

not displayed in this Travelling with visual

@ Visit Finland

57%
48%
47%

34% No nights in FIN
31% Friends, relatives
14%
Campsite
13%
59 Other
1%

Own cottage/apa...
Respondent can select max 3 options

Matkailijamittari

23%

12%

5%

4%

2%

2%

Y Qrt Month Departure region D ~
@ MatiailjaMittari goue ol @ . e | Traveller Portrait
German Visit Finland . ot aote
vac at i on / e Travel Destinations Travel type Travel Purpose Transportation Travelling with Nights spent 01/2024
ti — Menu v Al v | Vaeation, leisure, or recreation v | an v an v Al v 12/2024
recreation
travellers to
Finland Overnights Share of overnights Median length of stay _
Year 2024 Trips Med. Iength Carbon efficiency
248K 1,101K 84 % 4 Average=3 €/co2
In main destinations

“~ Average=1.3

Municipality Province

Most visited destinations

Province

4%

Not telling

Uusimaa

143K

52%

North Ostro...

@ leisure  Business

Source: Visit Finland Border survey
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German visitors to Finland

Border Survey / January — August 2025

360,000 German visitors (YoY +8%)

Spending 292 M€ (YoY +11%)
e 812 €/ trip (YoY +3%)
e 95€ /day(YoY+1%)

82% traveling for leisure
(leisure trips +2% & spending +11%)

Advance booking time, avg.
3.2 months (YoY +0.9 months)

Median length of stay 5 nights
(YoY +1 nights)

@ Visit Finland

Border Survey
MatkailijaMittari
Visit Finland

O Mp o
Trips

360K

overnight trips:

Day trips:

Profile

Advance booking
time on average:

Share of
package trips:

00
)

\J

5%

Link to the report:

Airplane

A

Departure Countr...

Spending

292M

Per trip:

Per day:

69 %

Matkailijamittari - Visit Finland

31 %rg

NS

@ Start / End date
01/2025

Carbon

Footprint

198,258 tons CO2

Per trip: 551 kgco2

65 kgco2z

Per day:
Likely to return to Finland
on a leisure trip (scale 1-5):

ANO g
1 & ‘ Pt

Median length \
of stay

— N

Business

82 %

Winter

Leisure sSummer

34


https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
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https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari

German visitors’ spending in Finland

Border Survey / January — August 2025

Border Survey Year Quarter Month Latest 12 mnth Departure region Departure country s d - € d t _I
d N u m b e r Of Ge rma n travelers \')?:tt:?ginj:Mi“ari Al Al Multiple s... Al Al Germany pen [ ng etaliis
Vi S iti ng F i n Ia n d grew by 8% — Travel Destinations Travel Type Travel Purpose Transpertation Travelling with Children Payment type 01/2025
from January to August 2025,
a nd overa ” spending 3TZSSK O\f‘rtr(\)igllzts Median Ier;gth of stay szr;c;i:ng € Carbo;\;;ztprint
increaSEd eve n more (+1 1%) e Spent € within Finland Payment methods
as the med|an Iength Of trlp | | | 01/2025-08/2025 € TOTAL GERMANY Advance 30%
increased by 1 night. v || an v ‘ .
¢ S p e nd I ng O n accomm Od ation’ Country Economic region Region map Municipalitv Province
s hop pi ng’ a n d d i n ing h aS Spending by country Accomodation gril;zsypigtier Res;\:;ant CS\;:L,:: Transportation Fuel Spending in Finland
clearly increased. A I
s Travelling Wlth family or View by Age & Gender View by no. of children 102M
friends and with spouse have | Travelling with Uusimaa o
both increased. yoom .
German With family, relatives... 81 Lapland
. Y pl
* Those travelling to Lapland e rone - ®
have clearly increased their B sow -
With spouse/signific... 78 North Ostr...

total spend compared to
previous year.

€total € prevyr

Other

20Mm

€total €prevyr

€ total € prevyr

@ Visit Finland Link to the report: y
Matkailijamittari - Visit Finland
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German vacation trips

to Finland

Comparison with winter and summer seasons 2025
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Overnights in Finland & top16 source markets in 2024
PP 700,200

Year 2024 vs. 2023 & (2019)

/ Overnights in 2024 \

Total foreign 6.4 M

+11% vs. 2023
(-10% vs. 2019)

Foreign excl. Russia 6.4 M

+11% vs. 2023
(+2% vs. 2019)

EU+UK4.0 M

+6% vs. 2023
(+6% vs. 2019)

. /

@ Visit Finland

( Germany)

662,000

United kingdom | NEEEEENEP PR °07:200 & Vear 2024

Sweden
United States
France
Netherlands
ltaly

China and Hong Kong
Spain
Switzerland
Estonia
Norway
Japan
Belgium
Australia

Denmark

10

W Year 2023

558,500 Year 2019

I 100
382, 700

309,100

341,700

E— 20,500

262,200

— 220,600
180,300

‘m 198,200
L e

] 197,200
173,800
180,700

61,400
166,100

79,900

243 100
174,300

010,
189,900
141,100
225,000

93,700

116,700

84 600
94,500

115,900

392,900

/ German registered \
overnights have kept
increasing year-by-year.
Year 2024 marked a new
record again after previous
\ record year of 2023. /

441,000

Source: Visit Finland Statistics Service Rudolf, 38
Statistics Finland



German overnights in Finland 2015-2024 & jan-aug 2025

NO. OF OVERNIGHTS IN FINLAND AND YoY CHANGE %
GERMANY New record in 2024!

0.7M 0.7M  0.7M

06M 06M 5o 17 % I

OVERNIGHTS IN MAIN REGIONS
GERMANY - Year 2024

LAPLAND ... @HELSINKI ... @COAST & ... @ LAKELAND

15 % 1%

0.6M
125 %

0.6M
10 %

109.4K (16%) 246.1K (35%)
112.0K (16%)
232.7K (33%)

05M  0.5M
9%  -1%

o2M  03M
63% 2%

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
Jan-Aug

Visit Finland Link to the report: Tilastopalvelu Rudolf - Business Finland
Isit Finfan Source: Visit Finland Statistics Service Rudolf, Statistics Finland 39
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Germany — Seasonal Overnights in Finland 2012-2025

2012 = 2013 m 2014 m 2015 m2016 m2017 m2018 I2019 2020 W 2021 m2022 m2023 m2024 m2025

300,000 Record high number of German overnights DE #1
during each season!
250,000
DE #3
200,000
150,000 PR
DE #1

100,000

50,000

o

Winter (12-02) Spring (03-05) Summer (06-08) Autumn (09-11)

@ Visit Finland Source: Visit Finland Statistics Service Rudolf, Statistics Finland 40



German monthly overnights in Finland 2019-2025

120,000
100,000
80,000
60,000
40,000

20,000

@ Visit Finland

---2019 2020 2021 —2022

Jan

A

Feb Mar Apr May Jun

Link to the report: Tilastopalvelu Rudolf - Business Finland

>

—2023

Jul

Aug

-—2024 == 2025

August and winter months
marking clearly new records!
June-July 2025 still slightly
below the level of 2019.

. J

[
-—’

Sep Oct Nov Dec

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 41
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Overnights in high summer season 2025

And change compared to summer 2024 & pre-pandemic

\

2.1M foreign overnights
(+12% vs. summer 2024 & -6% vs. summer 2019)

e 1.3M from EU-27 + UK (+13% & +9%)
. 250,300 from Asia (+25% & -27%)

! 233,500 from America (+15% & +47%) /

German overnights / summer 2025

Lapland

o (o)
Sz e Hki region

18% 114,200 +25%
C&A 41%
50,700; -10%

18%

Lakeland
65,700; +9%
23%

(( ) Visit Finland  Source: Visit Finland Statistics Service Rudolf, Statistics Finland

Jun-Aug Jun-Aug Jun-Aug 2025 2025
2019 2024 2025 vs. 2019 vs. 2024

Germany 270300 251500 281100 +4 % +12% )
Sweden 255 200 242 300 242 800 0%
USA 109 900 157 900 176 500 +61 % +12 %
UK 90 800 87700 110 200 +21 % +26 %
Italy 68 200 65600 86 600 +27 % +32 %
Norway 73400 76 800 75 900 +3 %

France 64 100 61400 72 400 +13 % +18 %
Switzerland 64 400 65 200 71 800 +11 % +10 %
China & Hong Kong 133300 47 400 67 300 +42 %
Estonia 69400 59400 66 400 +12 %
Netherlands 62 300 59500 66 100 +6 % +11%
Japan 73100 46 300 63 500 +37 %
Spain 56 600 54 800 61 200 +8 % +12 %
Poland 31400 38300 46 000 +46 % +20 %
Denmark 37700 36 400 38 600 +2 % +6 %
Austria 27 900 28900 34 500 +24 % +19 %
Australia 27 600 25 800 29 500 +7 % +14 %
Belgium 21500 23400 25 800 +20 % +10 %
Canada 17 700 19000 24 900 +41 % +31%
India 27200 19600 22 700 +15 %



Overnights in Finland among the main markets — summer seasons 2010 - 2025

= Germany Sweden = Jnited States United Kingdom Italy
—Norway —France Switzerland — China and Hong Kong ~ ——Estonia
—Netherlands —Japan —Spain

300,000 Germany
250,000
200,000

150,000

100,000

50,000

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

@ Visit Finland 43



Foreign overnights in winter high season 2024-2025
And change compared to winters 2023-2024 & (2018-2019)

2.3M foreign overnights

+14% vs. winter 2023-2024
(+11% vs. winter 2018-2019)

1.5M from EU-27 & UK / +6% (+28%)
354,600 from Asia / +37% (+4%)
145,800 from America / +28% (+100%)

German overnights / winter 2024-2025

Lakeland
16,600; +16%
C&A 8%
19,600; +24%

Hki region
44,400; +18%

UK

France
Germany
Netherlands
USA

China & Hong Kong
Italy

Spain
Switzerland
Sweden
Australia
Singapore
Belgium
Estonia
Japan

India

High winter season (12-02)

winter winter winter  winter 2025 winter 2025
2019 2024 2025 vs. 2019 vs. 2024
334 900 361800 380800 +14 % +5 %
161 700 218800 231400 +43 % +6 %
151 300 180700 202300 +34 % +12 %
106 700 145900 149600 +40 % +3 %
53800 86400 103 500 +92 % +20 %
139 700 71600 79 500 +11%
42 900 68 800 75 000 +75 % +9 %
59400 74900 73 400 +24 %
51800 58 100 68 700 +33 % +18 %
75100 63 200 67 600 +7 %
32600 42 300 61 100 +88 % +44 %
35300 35000 57 100 +62 % +63 %
30300 55200 52 600 +74 %
58200 48 800 47 200
49 900 28 000 44 600 +59 %
19000 24 300 37 500 +97 % +54 %

Source: Visit Finland Statistics Service Rudolf, Statistics Finland

44



Overnights in Finland among the main markets — winter seasons 2010 - 2025

United Kingdom eFrance = Germany == Netherlands = nited States
China and Hong Kong Italy Spain Switzerland Sweden
—Australia —Singapore Belgium
400,000
350,000
300,000
250,000 France
Germany
200,000
Netherlands
150,000
USA
100,000
50,000 e — 4\
[s e ——— I %
0 —_———

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

@ Visit Finland 5
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Registered and short-term rentals overnights in Finland - Year 2024

In 2024, German visitors stayed for 397,300 nights in short-term rentals, representing 36% of their total paid overnight stays in Finland.

The number of nights spent in short-term rentals for German guests has more than doubled since before the pandemic and has also
increased by 35% compared to 2023. By comparison, the increase in registered overnight stays for German visitors in 2024 was only 3%
over the previous year.

As a result, German visitors spent nearly 1.1 million nights in paid accommodation in Finland in 2024, marking a 13% increase from 2023
and a 29% rise compared to 2019.

German total paid overnights in Finland

B Registered overnights Short-term rentals
1,200,000 German overnights in short-term rentals
397,300
1,000,000
30 % 36%
800,000 o 293,500
o 22 %
19 % 28 %
600,000 225,000
188,500
400,000 147,200 107700
26 % 29 % 85,200 ’
0
2018 2019 2020 2021 2022 2023 2024 2018 2019 2020 2021 2022 2023 2024

@ Visit Finland Link to the report: Tilastopalvelu Rudolf - Business Finland Source: Visit Finland Statistics Service Rudolf, Statistics Finland



https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf

-_ - v -

—~==~ -~ g
“l“l - Wy ~~

-

|

-__M Y N\ N N N NM “{ N N NN

-

“l“l‘l“‘l“

-

|

|
~ =

|

|

N wm - W

German travel related
internet searches



Topl0 Target Markets 2024 vs. 2023

Target Market Distribution

2024 2024/2023

Rank Flag Target Market Searches Growth
1 S United States 983,170 51%
2 » Japan 871,460 15%
3 Germany 758,470 -4% ~—. [Distribution of German searches }
4 ] United Kingdom 572,410 21% Brandtag Family Distribution

@Happiness Accommodation
5 il Italy 334,210 -4% @ Generic Information @ Touristic Activities
6 | France 329,260 -6% 18%
7 -] India 285,960 43%
8 o Spain 244 390 -1% 49%
9 g Sweden 198,110 -12%

32%

10 i+l Canada 197,980 27%

@ Visit Finland Source: D2 Digital Demand 49



Germany: Seasonality of searches 2023-2024 & Main topics in 2024

German travel related searches for Finland in 2024 were
following the trend of 2023, but on a slightly lower level.

Interest towards Santa Claus, tourism attractions, and cities Micro - Brandtags Popularity

increased compared to previous year. @)an 2024 - Dec 2024

Seasonality Jan 2023 - Dec 2023
@J)an 2024 - Dec 2024 Jan 2023 - Dec 2023 Vacation Packa.. ' —
Northern Lights e

120k
Saunas T

110k t Santa Claus T

100k t Tourism Attract.. TR
Travel

90k

< t Cities T
80k Skiing e — |
70k Holiday Apartm.. _—

Camping —
ook — Glass Cabins
\/\_/

Ferry Connecti.. —
Jan 2024 Apr 2024 Jul 2024 Oct 2024 0 50k

@ Visit Finianc Source: D2 Digital Demand, Bloom Consulting 50



Germany:

Top 20 topics in 2024

@ Visit Finland

Micro-Brandtags Popularity

@J)an 2024 - Dec 2024

Vacation Packa..
Northern Lights
Saunas

Santa Claus
Tourism Attract..
Travel

Cities

Skiing

Holiday Apartm..
Camping

Glass Cabins
Ferry Connecti..
Hotels

Holiday Packag..
Ice Hotels
National Parks
Fishing

Cottages

Lakes

Reindeers

Jan 2023 - Dec 2023

50k

Source: D2 Digital Demand, Bloom Consulting

51



ForwardKeys

Seat capacity &

forecast for

Flight arrivals during
winter season 2025-2026




Seat capacity from Germany to Finland in Dec 2025 — Feb 2026
Comparison to previous winter

W= Germany (excl. domestic) = Finland
Filtered period 01 Dec 2025 - 28 Feb 2026

14 airports +0,0°/o YOY for selected locations

Share YOY

Frankfurt (FRA) [ +6.2%

)
Munich (MUC) NS -3.0%
Berlin (BER) NG +12.7%
Dusseldorf (DUS) #3.8%  During the coming peak winter season,
Hamburg (HAM) 16.0% seat availability from Frankfurt, Berlin,
Erfurt (ERF) ) +16.7% and Dusseldorf to Finland is increasing
Kassel (KSF) | 0.0% compared to last winter.
Schkeuditz (LEJ) | -66.7%
Rostock-Laage (RL.. | 0.0% * Onthe other hand, seat capacity from
Hamburg (LBC) | 0.0% Munich and Hamburg will be lower than
Friedrichshafen (F.. | 0.0% year before.
Dresden (DRS) | -50.0% . . . .
* In addition to flights to Helsinki, there will
Saarbruecken (SCN) | () . . .
, be several more direct flights to airports
Braunschweig (BWE) | (D . ] )
in Lapland during the winter season.
Stuttgart (STR) | @UEELILIT]
@ Visit Finland Source: Destination Gateway by ForwardKeys
Database update 18-Oct-2025 >3



Forecast for Flight arrivals in Dec 2025 — Feb 2026

Comparison to previous winter

»= Worldwide (excl. domestic) = Finland Database update 19 Oct
Filtered period 01 Dec 2025 - 28 Feb 2026

488,823 +7-8°/0 Click and drag to zoom

tourist arrivals YOY for selected origins +40%
Ireland
Reset
Share YOY R
a Denmark
United King... NN 12.75% § 0%
Germany |G 0.1° ]
[ y 0.1% Poland Netherlands
France |GG -7.4% +20%
>
Netherlands | NN +20.3% ° Norway. g United Kingdom
Japan .
italy | +5.7% +10% Spain
Italy
Spain NN +9.7% . |
Belgium " guaden SWitzerland .
. erman
Switzerland |G +5.0% 0% !
USA. T +12.2%
France
Denmark [ +30.1% 0
-10%
Sweden I +0.7% v 5% 10% 15% 20%
o Share
@ Visit Finland Source: Destination Gateway by ForwardKeys 54

Database update 19-Oct-2025
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DACH PR & Media 2025

@ Visit Finlan



PR & Media Activities
DACH market

Visit Finland’s PR activities include press releases, proactive pitching, media and
influencer visits, and press events — all in close collaboration with our Frankfurt-
based PR agency. So far in 2025, we’ve hosted 13 individual visits, joined four

international group visits, organized three national group visits from the DACH
market, and shared numerous press releases and pitches.

Coverage Highlights Q1-Q3 2025
* 680 Media Hits
*  Visibility Score 68%
* Brand Building Effect 602.7 million
* Average Tone 2.93/3.00

*  Media: Welt am Sonntag kompakt, Deutsche Welle, Merkur, web.de,
msn.com/de, Freundin, TZ, Tagesspiegel, Stern, FAZ and many more

* Content Creators: @mokka.ccino, @wasissthanna, @jonnyfoe and
collaboration with Falke

1. The average Visibility Score talks about attention, e.g., an article can be expected to get.
2. Brand Building Effectis an estimate of the number of media consumers that have seen the article.

@ Visit Finland



onT Die Presse T

I NACHRICHTEN MENUNG  MAGAZIN Imenpoltk Ausand Kimawandel Economst. Finanzen Kultur Chronk Sport Lifestyle Wissenschaft Spect: /7

Reise

Coverage Highlights

Wenn die Nacht
nie dunkel wird

18 REISEN STRENG GEHEIM IN FINNLAND

Bislang ist Lappland eher fiir Nordlichter und

Fiir ihn ist die Sauna der Sinn des Lebens Wiikesspnet bekanris: Db it e e oohe T

Sommer noch viel mehr zu bieten: etwa ein Treffen mit

In der dltesten Sauna Finnlands, dem Mutterland des Schwitzbads, fiihrt ausgerechnet ein Nicht-Finne die dem Welhnaohitamann hichatperadnlioh und des erste

C OO] Geschafte. Influencer-Rentier der Welt.

U Artiel anhoren Mate dazy B Avksverschenien & [

illl Eis &) ANHOREN ‘55 IN KORZE

Oulu hat sich den kulturellen Klimawandel vorgenommen
und Eiuft sich als ha 2026 warm,
Ein Besueh 600 Kilonete: lich von [Telsinki

e Catara Pats

Yoga findet in mal inmitten siner statt. Susanne

Bickel

Die Presse

COOL,

Lappland - Skandinavischer Sommer unter

i In Finnlands Hauptstadt
Coviband Vo a M oA wesoe  der Mitternachtssonne

_beginnt der Herbst
erfreulich: mit offenen

Politk  Wirtschaft

0 Merkur.de — wsowces

Bevor es alle entdecken: Neun Grﬁnde, Lappland wird haufig mit verschneiten Winterlandschaften und Polarlichtern in %

warum Finnland jetzt auf Thre Verbindung gebracht. Doch die ndrdlichste Region Finnlands entfaltet auch im Terrasse_p und bauqen

Reiseliste gehﬁrt Sommer ihren ganz eigenen Zauber. Im Juli taucht die Mitternachtssonne die fiir den Nottall
weiten Walder, Fliisse und Seen rund um die Uhr in sanftes Licht und schafft

g esvang Web.de ideale Bedingungen fiir Outdoor-Aktivitéten.

J Kommentare S Onucken > Teien

Tagesspiegel

Bolero

Mehr als 100.000 Seen, riesige Wilder, drei Millionen Saunen, eine
spannende und ganz besonders gliickliche Menschen: Das ist

Finnland. Als Reiseziel ist es noch ein Geheimtipp.

< Was macht die Menschen in Finnland so gliicklich?

JFinnland? Da ist es doch immer kalt und dunkel.“ Das ist eines der T s A b i e

Vorurteile, iiber das die Finnen nur lachen kénnen. Natiirlich ist es in dem
skandinavischen Land nicht so heiff wie am Mittelmeer. Aber dunkel ist es

lands grotes Secnrystem, cin Wasser.
gigant vn fast 4400 Quadratkilometern
G

« doppelt 50 viel

’P msn

Die Welt umarmt die Natur — TreeHugging
Weltmeisterschaften am 23. August 2025 in Finnland

Artikel von Outdoor Elements - 2Mon. + & 3 Minuten Lesezeit

L Am Samstag, den 23. August 2025 ist der idyllische HaliPuu-Wald in Levi, Finnland Gastgeber der 6. TreeHugging Weftmeisterschaften.

i1stag, den 23. August 2025, wird es im hohen Norden herzlich: Der idyllisch
i, Lappland, ist Gastgeber der 6. TreeHugging Weltmeisterschaften. Hier treffen sich
aller Welt, um ihre L (] in einem eil i pf zu messen - live
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Region, Season & Themes, DACH Q1-Q3/2025

Number of hits per region Regional coverage by season
Lapland 344 Lapland 183 140
Season
Archipelago&Coast _ 205 Archipelago&Coast 119 81 Nospecificseason
Spring
Lakeland 167 Lakeland 148 Summer
. . Winter
Finlandingeneral - 101 Finlandingeneral 60 41
0 200 0 200 400
Theme Number of hits Visibility Score Brand Building Effect
v
Outdoors 357 72 % 216M . .
. Coverage Highlights

Culture 108 72 % 239M

Gastronomy 65 75 % 15M * Lapland has been the most popular region with 344 hits.
Tourism in general o7 37 % M e Summer was the most popular season with 431 hits.
Wellness 41 74 % 8M ]

T 59 54 9 58M . Oultdoori(\)/\éa;.the m;)st popular the6r2eh.(357 hits), followed by
Sport 20 54 9% 1M culture ( its) and gastronomy ( its).

Sustainability 2 38 % ™

Global campaign 1 50 % 51M

Total 680 68 % 603M

@ Visit Finland



Origin, Media Types & Media Relevance, DACH Q1-Q3/2025

Share of hits by Media type

Online - Travel

4%
Online - News
12%

Number of hits by Media Relevance

Tier 2

Tier 1 259

0 200

@ Visit Finland

Share of hits by Origin

Relationship based coverage
y

Press Release 13%

Pitch 31%

Request based ¢
20%

Print - News

76%
Press Trip 31%
Number of articles by Subject Prominence
Feature
421
Roundup 54
Mere mention 33
400
0 500

Brand Building Effect by Origin

Press Trip

Press Release 0.15bn

Pitch

Relationship based coverage - 0.04bn

Request based coverage . 0.01bn

0.12bn

Event | 0.00bn

0.0bn 0.1bn 0.2bn 0.3bn

Coverage Highlights
*  81% of coverage featured in print media and 19% online.

*  Most hits originated from pitching and press trips — with
press trips leading in Brand Building Effect.

*  87% of articles were feature stories, offering in-depth
exploration of Finland.

*  Slightly more Tier 2 hits, as many regional DACH papers
republish content based on Tier 1 coverage.
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German market activities 2026
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Activity plan 2026

Visit Finland Sales Events
— |TB, 3.-5.3.2026, 2-3 tables available
— Nordic Workshop 24.9.2026 tbc

Eastern Finland sales events

— Online workshop 25.3.
— Eastern Finland sales calls 5.-7.5.
— Workshop, November 2026

Famtrips
— Joint famtrips for European markets

@ Visit Finland
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Activity plan 2026

Joint promotion cooperation

—Joint promotions on 50-50 funding basis
e TO-OTA / Visit Finland / partners
— X over campaigns with aligning brands

— Campaign formats to boost awareness and
increase sales and tour production

e Effective, value for money

@ Visit Finland
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Activity plan 2026 m

Fiir ihn ist die Sauna der Sinn des Lebens

1 ger Mtanter Sacna dem oo L iz Niche Foane &

Cool .

B2C Campaigns - imago im Eis —
— Food SEERE :
— Eastern Finland

PR & media work

- Ca m pa Ig ns  EE CMerkurse s e e e « « » wmot der Mitternachtssonne

Bevor es alle entdecken: Neun Griinde, Lappland wisd Ry et werscveten Winteraducaaties o
warum Finnland 1“2‘ auf thre Vertindung gebractt Dot e ndndiictsne Regron Fanbands «
Rclsﬂhltgchdn Sortwner Bren gane Bigenin Zandser bn A Linatht die VMt Lerr

wolten Wikider, Fiate ond Sem rend om de Uity n sanfie Ls

— PR event/activations, press releases, international &
national group press trips and individual press & oA
influencer trips

— international press/influencer trip(s)

— 2-3 group press trips S VTR
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— individual press/influencer trips
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LINKS

https://www.visitfinland.fi/toiminta-markkinoilla/saksa

https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat

Tilaa uutiskirje

https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa
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https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat
https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat
https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat
https://assets-eur.mkt.dynamics.com/1dcd030f-bdc5-4299-b62d-9bbb52e722ef/digitalassets/standaloneforms/33709a1d-c42c-ef11-840a-6045bd9ee7f3
https://assets-eur.mkt.dynamics.com/1dcd030f-bdc5-4299-b62d-9bbb52e722ef/digitalassets/standaloneforms/33709a1d-c42c-ef11-840a-6045bd9ee7f3
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Upcoming market outlooks:

07.11. France & Spain
17.11. Japan & China
27.11. UK & USA



https://www.visitfinland.fi/ajankohtaista/tapahtumat/2025/ranskan-ja-espanjan-markkinakatsaus--webinaari
https://www.visitfinland.fi/ajankohtaista/tapahtumat/2025/kiinan-ja-japanin-markkinakatsaus--webinaari
https://www.visitfinland.fi/ajankohtaista/tapahtumat/2025/ison-britannian-ja-usan-markkinakatsaus--webinaari
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