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Saksan markkinakatsaus – webinaari
German market outlook – webinar

03.11.2025



Agenda
15.00-15.45 EET/ recorded
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15.00 Welcome, Heli Saari

15.05 Market outlook, Jyrki Oksanen

15.20 PR & visibility of Finland, Jyrki Oksanen

15.30 Market activities 2026, Heli Saari
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Finland
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Top traveller segments

5

Why this segment: Main motive to travel to Finland is nature, over 90 % of Germans put it first.
Products: Touring, winter holidays, potentially resort holidays
Sales channels: Tour operators, OTA, carriers

Nature lover

Why this segment: Wellness-nature-culture combination
Products: Winter holidays, short holidays, resort holidays
Sales channels: Tour operators, OTA

Lifestyle traveller

Why this segment: Outdoor explorer is our strong segment with very independent guests
Products: Hiking, biking, canoeing, long winter tours with husky
Sales channels: Scandinavia specialists, directly at carriers

Outdoor explorer
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Market Situation in Germany
Geopolitical instability, tariffs, 15 years slow economic growth BUT…

8

• But Germans love to travel! “Die schönste Zeit des Jahres”
• According to studies, travel remains stable at 70 million long holidays each year
• German expenditure is ca. 80 billion Euros annually
• 40 billion Euro organized travel + 7 % and self organized + 4 % in 2024: this makes them on par with each other
• German international travel expenditure in 2024 is up 35 % from 2019 and will double until 2034

• The everyday life is harder for consumers: need to relax grows. Big opportunity for Nordics!
• AI brings a massive disruption to travel distribution: Chat GBT has opened first integrated travel shops

• Airlines suffer at high taxes and cost in Germany and sustainability regulations at EU



Market Situation in Germany 
Big picture for Finland
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• Germany is Finland’s number one leisure source market with 1.1 million overnights in Finland  
• 400-million-euro income in Finland, 500 million already 2025?
• German market has 10 x higher potential than what we can convert into visitors according to Reiseanalyse 2024

• Germans travel to Finland in all seasons and to all regions 
• Germans are interested in nature and culture in Finland
• Finland is known in the area and has a positive image as one of the Nordic countries

• Finland is not too far for overland accessibility and has a direct ferry connection Travemünde-Helsinki daily 
• Germany also has most flights to Finland from any market: over 1 million seats in a year, 11 % of all accessibility to 

Finland
• German market also opens Austria and Switzerland with a total of over 100 million consumers
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Registered and short-term rentals overnights in Finland - 2024

Registered overnights Short-term rentals
Registered and short-term 
rentals overnights in Finland 
Year 2024

Source: Visit Finland Statistics Service Rudolf, Statistics Finland

• In 2024, foreign overnights in short-term rentals 
added up to 2.7 million, with a growth rate of 33% 
compared to 2023. Thus, the total number of 
foreign paid overnights was over 9.1 million in 
2024 which was 17% more than in 2023.

• The share of foreign overnights in short-term 
rentals was already 30% in 2024, while the share 
was 26% in 2023 and 21% in 2019.

• Spanish, Estonian, and French visitors were the 
most active users of short-term rentals.

• Lowest shares of short-term rentals were for 
visitors coming from Sweden, Japan, UK, and 
China.

Germany ranked clearly on 
the 1st place both on the list 
of registered overnight stays 
(700,200 overnights) and on 

the list of all paid 
accommodation (1.1 million 

overnights) in Finland in 2024.

German total paid overnights 
increased by 13% compared 

to previous year.



Trips Spending Spend/trip Spend/day Median 
length of stay

CO2 
efficiency

105K 84M€ 799€ 92€ 5 nights 2.0
YoY change

+10% +20% +9% -14% +2 nights +0.2

German Vacation Travel to Finland during Summer & Winter
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Link to the report: 
Matkailijamittari - Visit Finland

• Vacation travel from Germany 
to Finland increased by 10% in 
the summer season, and by 
11% in the winter season of 
2025. Total spend increased 
even more, by 20% in summer 
and by 43% in winter 
compared to previous year. 

• Data from both summer and 
winter seasons indicate that 
German vacationer's median 
length of stay was 5 nights 
during both seasons. Spend 
per trip and per day were 
clearly higher in winter than in 
summer season.

Summer season 2025 – German vacation travelers

Trips Spending Spend/trip Spend/day Median 
length of stay

CO2 
efficiency

76K 99M€ 1,313€ 192€ 5 nights 1.9
YoY change

+11% +43% +29% +21% - +0.3

Winter season 2024-2025 – German vacation travelers

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari


Market Development Winter
• Volume and income strong growth

• Helsinki and Lapland lead the development
• Other areas also positive development

• “Overland” also growing strong, not only flight-based travel.
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Market Development Summer
• Strong development in the summer
• August main season
•  Seasonality challenge in Finland with availability
• Regional awareness needs attention
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Outlook German Market
Is one billion euros annual revenue relevant in 5 years?
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• No, but soon after: the “Nordic Boom” started in south and west and reaches Finland 
• Winter will keep growing and the business will start spreading to all Finland
• Finnlines doubles ferry capacity 2028 Travemünde-Helsinki making sustainable accessibility growth reality
• “Coolcation” trend will start converting to a movement

• The Z generation and younger are looking for another type of holidays besides the older sun & beach generations
• Off the beaten track – Authentic experiences – Slow travel – Multi stop holidays
• 45 % of consumer research online: digital accessibility becomes more critical for destinations

• Liebe geht durch den Magen: Food Travel is a hot topic, 46 % of German invest in dining
• Back to nature: reconnecting with the wild nature
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Source: Tourism Economics (forecast released March 2025)

Over the next decade, German 
overnight stays are expected to 
rise by 81%, with total 
expenditure forecasted to 
double compared to 2024.



Why this market? 
VF.fi website: https://www.visitfinland.fi/en/toiminta-markkinoilla/germany-market-report
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• Germany is Finland’s number one leisure source market with 1.1 million overnights in Finland and 400-million-euro 
income in Finland

• German market has 10 x higher potential than what we can convert into visitors according to Reiseanalyse 2024
• Germans travel to Finland in all seasons and to all regions 
• Germans have highest expenditure per visitor according to “Matkailijan Mittari”.
• Germans stay longer on long holidays ca 10 days summer, 7 days winter. This is sustainable
• Germans are interested in nature and culture in Finland. 
• Finland is not too far for overland accessibility and has a direct ferry connection Travemünde-Helsinki daily 
• Germany also has most flights to Finland from any market: over 1 million seats in a year, 11 % of all accessibility to 

Finland
• Working in German market also opens Austria and Switzerland with a total of over 100 million consumers 
• Working with sales channels and digital channels opens a big market at reasonable cost
• Finland is known in the area and has a positive image as one of the Nordic countries



Finland selling points in Germany 
VF.fi website:https://www.visitfinland.fi/en/toiminta-markkinoilla/germany-market-report
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• Nature combined with Finland other main USPs happiness, freedom to roam, thousand lakes and Finnish wellbeing-
sauna are all highly potential for our audiences. 

• Now it seems sauna is everywhere: very trendy community saunas in UK, Swedish Eurovision contribution, media 
coming just for sauna: market would love to include special sauna experiences to their Finland trips.

• Safety and sustainability play an increasingly big role in travel decisions.

• Finland owns Santa Claus and it works in Germany. Christmas is one of the main holidays with new year celebration 
which are often combined, and both together form a peak winter travel season.

• We seem lack hit products that link to our USPs. So, our recommendation is to discover better ways to use the USPs in 
communication, stack USP in tour suggestions and highlight the benefits for consumers more.

• Sustainability is something we can own with the other Nordics and maybe we should conclude that sustainability is 
always included in a Finland holiday. 



Summary of key findings
Intra-European Travel: Intra-European travel is expected to grow further during the next five years, and Germany 
continues as the largest source market for intra-European travel. 

Forecast for travel to Finland: According to the forecast of Tourism Economics, German overnights are expected to grow 
by 81% and spending is forecasted to double by 2034 (vs. 2024) in Finland.

Overnights in the Nordics: Germany is the top source market for the Nordics. Germany marked record number of 
overnights in all Nordic countries in 2024 and the growth continued further in January-August this year. Finland’s share 
of German overnights among the four Nordic countries was 7% in 2024.
• Germany was the top foreign summer market for Denmark, Norway, and Finland, and #2 for Sweden in Jun-Aug 

2025. Finland’s share was only 4%, but all Nordics benefited from surging German demand, with record summer 
volumes each country during the high summer season 2025. So, with the growing German interest towards the 
Nordic countries there is good potential for growth in summer season also for Finland.

Strong German visitation and spending: Germany was Finland’s 3rd largest source of visitors in 2024 (462,000 trips) but 
#1 in tourism spending (€376 million), indicating a high spend per visitor. German travellers thus contribute more to 
Finland’s tourism revenue than any other market.
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Summary of key findings
Leisure focus and top destinations: The majority of German trips to Finland are for holidays or recreation (54% of trips in 
2024) followed by visits to friends/relatives (24%). Geographically, Helsinki & Uusimaa region is the most popular 
destination (over half of German trips and 37% of spending in 2024), with Lapland being the second-largest draw (14% of 
trips and 27% of spending). 
• Vacation trips from Germany to Finland increased by 10% in the summer season, and by 11% in the winter season of 

2025. Total spend increased even more, by 20% in summer and by 43% in winter compared to previous year. 
• Data from both summer and winter seasons indicate that German vacationer's median length of stay was 5 nights 

during both seasons. Spend per trip and per day were clearly higher in winter than in summer season.

Record overnight stays: German visitors generated more than 700,000 registered overnight stays in Finland in 2024 – a 
new record, about 3% higher than 2023 and roughly 6% above the pre-pandemic 2019 volume. When including short-
term rentals (Airbnb, Booking, Tripadvisor, Expedia group), total paid overnights by German visitors reached 1.1 million 
in 2024 (the highest of all markets), which is a 13% increase year-on-year and +29% versus 2019 levels. Notably, Germany 
ranked #1 in 2024 for both registered overnights and short-term rentals among all international markets.
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Summary of key findings
Shift toward short-term rentals: German travellers are increasingly using alternative accommodations. In 2024 they 
logged about 397,000 overnight stays in short-term rentals, accounting for 36% of all their paid overnight stays in 
Finland. This figure has more than doubled compared to pre-pandemic 2019 (when 21% of German nights were in short-
term rentals) and grew +35% vs 2023, far outpacing growth in hotel nights (registered overnights were up just +3% in 
2024). This trend boosts total overnight volumes and reflects changing travel preferences (more Germans opting for 
rental cabins, cottages, etc.).

Seasonal patterns: German tourism to Finland is increasing year-round with record-high German overnights each season 
in Finland. During summer high season 2025 (June-Aug), German overnight stays were +12% above the figures of 
previous summer and 4% above summer 2019. With over 281,000 registered overnight stays Germany was clearly the 
biggest source market for Finland during the summer season.

• Biggest share of German overnights took place in Helsinki region where the growth rate vs previous summer was also 
the highest (25%). Beside Helsinki region, German overnights increased also in Lakeland and Lapland regions 
compared to previous summer.
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Summary of key findings
Flight capacity forecast: For the upcoming peak winter season, the number of available seats from Germany is expected to 
stay consistent with the previous winter. While seat capacity from Frankfurt, Berlin, and Dusseldorf to Finland will increase, 
the capacity from Munich and Hamburg is projected to decrease compared to last year. In addition to flights to Helsinki, 
several new direct flights to airports in Lapland will be available during the winter season.

Flight arrival forecast: The volume of flight arrivals from Germany during the peak winter period is anticipated to remain 
similar to last winter. Among Lapland destinations, arrivals from Germany are expected to rise at Kittilä and Kuusamo, 
while arrivals to Helsinki are forecasted to stay steady compared to the previous winter.

21



22

German intra-European travel



Intra-European travel expected to grow further
Germany tops the list as the largest source market

23
Source: ETC Dashboard, Tourism Economics (forecast released June 2025)

Finland’s share of German 
travel to Europe 0.4% (2024) 0.5% (2025) 0.6% (2029)
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German overnights 
in the Nordic countries



German registered overnights in the Nordics
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Sources: Visit Finland Statistics Service Rudolf, Statistics Finland, 

Statistics Sweden, Norway, Iceland, and Denmark

Nordic comparison

Nordic comparison

Graph of market shares is for year 
2024 so it does not include statistics 
for Iceland (due to their revision work 
in overnight statistics).

Travel from Germany to the Nordic 
countries has bounced back rapidly 
following the pandemic. Denmark has seen 
a significant surge in visitors, while Sweden, 
Norway, and Finland have also achieved 
record numbers of overnight stays in 2024.

Although Finland’s share remained 
relatively modest at 7%, there is substantial 
room for further growth.

10.3M

https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa


German overnights in the Nordics Jan-Aug 2025

26Nordic report

Please be aware that the statistics 
2024-2025 for Iceland are currently 

unavailable due to ongoing revisions.

9.0M
In January to August 2025, 
German travel to the Nordic 
countries has persisted, remaining 
the largest source market for 
Denmark, Norway, and Finland, 
while ranking as the second 
largest after Norway for Sweden.

https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa


German monthly overnights in the Nordics Jan-Aug 2025

27Nordic report

During winter travel to the Nordic countries, the 
number of German overnight stays in Denmark, 
Sweden, Finland, and Norway are fairly similar.

However, in the summer, Denmark takes a clear 
lead and continues to grow. While overnight 
stays in the other three Nordic countries also 
increased, their numbers remained noticeably 
lower than those in neighbouring Denmark.

https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa


Winter & summer high seasons: German registered overnights in the Nordics

28Sources: Visit Finland Statistics Service Rudolf, Statistics Finland, 
Statistics Sweden, Norway, Iceland, and Denmark

Nordic comparison

Nordic comparison

0.9M

6.8M

https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
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Border survey
German trips to Finland
Year 2024



Source: Visit Finland Border surveyMatkailijamittari

All German travellers to Finland
Year 2024

Country Trips
Estonia 797 000
Sweden 498 000
Germany 462 000
United Kingdom 386 000
United States 287 000
France 256 000
Spain 200 000
Italy 192 000
Netherlands 124 000
Poland 119 000

Country Spend M€
Germany 376
Estonia 328
United States 312
United Kingdom 273
France 252
Sweden 191
Spain 154
China 154
Italy 149
Netherlands 111

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
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German trips & spending by travel purpose & main destination

31



Source: Visit Finland Border survey

€/CO2
Average=1.3

German
vacation / 
recreation 

travellers to 
Finland

Year 2024 Med. length
Average=3

Matkailijamittari

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
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Border survey
German trips to Finland
Jan-Aug 2025



German visitors to Finland
Border Survey / January – August 2025
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Link to the report: 

Matkailijamittari - Visit Finland

• 360,000 German visitors (YoY +8%)

• Spending 292 M€ (YoY +11%)
• 812 € / trip (YoY +3%)

•   95 € / day (YoY +1%)

• 82% traveling for leisure 
(leisure trips +2% & spending +11%)

• Advance booking time, avg. 
3.2 months (YoY +0.9 months) 

• Median length of stay 5 nights 
(YoY +1 nights)

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari


German visitors’ spending in Finland
Border Survey / January – August 2025
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Link to the report: 

Matkailijamittari - Visit Finland

• Number of German travelers 
visiting Finland grew by 8% 
from January to August 2025, 
and overall spending 
increased even more (+11%) 
as the median length of trip 
increased by 1 night.

• Spending on accommodation, 
shopping, and dining has 
clearly increased.

• Travelling with family or 
friends and with spouse have 
both increased.

• Those travelling to Lapland 
have clearly increased their 
total spend compared to 
previous year.

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
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Border survey
German vacation trips 
to Finland
Comparison with winter and summer seasons 2025
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Registered overnights 
in Finland 
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38Source: Visit Finland Statistics Service Rudolf, 
Statistics Finland

Overnights in 2024

Total foreign 6.4 M
+11% vs. 2023
(-10% vs. 2019)

Foreign excl. Russia 6.4 M
+11% vs. 2023
(+2% vs. 2019)

EU+UK 4.0 M
+6% vs. 2023
(+6% vs. 2019) 

German registered 
overnights have kept 

increasing year-by-year. 
Year 2024 marked a new 

record again after previous 
record year of 2023.



Jan-Aug

112.0K (16%)

German overnights in Finland 2015-2024 & Jan-Aug 2025

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 39
Link to the report: Tilastopalvelu Rudolf - Business Finland

New record in 2024!

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
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Record high number of German overnights 
during each season!

DE #3
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Source: Visit Finland Statistics Service Rudolf, Statistics Finland 41
Link to the report: Tilastopalvelu Rudolf - Business Finland

August and winter months 
marking clearly new records!

June-July 2025 still slightly 
below the level of 2019.

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf


Hki region
114,200; +25%

41%

Lakeland
65,700; +9%

23%

C&A
50,700; -10%

18%

Lapland
50,600; +16%

18%

German overnights / summer 2025

Jun-Aug 
2019

Jun-Aug 
2024

Jun-Aug 
2025

2025 
vs. 2019

2025 
vs. 2024

Germany 270 300 251 500 281 100 +4 % +12 %
Sweden 255 200 242 300 242 800 -5 % 0 %
USA 109 900 157 900 176 500 +61 % +12 %
UK 90 800 87 700 110 200 +21 % +26 %
Italy 68 200 65 600 86 600 +27 % +32 %
Norway 73 400 76 800 75 900 +3 % -1 %
France 64 100 61 400 72 400 +13 % +18 %
Switzerland 64 400 65 200 71 800 +11 % +10 %
China & Hong Kong 133 300 47 400 67 300 -50 % +42 %
Estonia 69 400 59 400 66 400 -4 % +12 %
Netherlands 62 300 59 500 66 100 +6 % +11 %
Japan 73 100 46 300 63 500 -13 % +37 %
Spain 56 600 54 800 61 200 +8 % +12 %
Poland 31 400 38 300 46 000 +46 % +20 %
Denmark 37 700 36 400 38 600 +2 % +6 %
Austria 27 900 28 900 34 500 +24 % +19 %
Australia 27 600 25 800 29 500 +7 % +14 %
Belgium 21 500 23 400 25 800 +20 % +10 %
Canada 17 700 19 000 24 900 +41 % +31 %
India 27 200 19 600 22 700 -17 % +15 %

Overnights in high summer season 2025
And change compared to summer 2024 & pre-pandemic

Source: Visit Finland Statistics Service Rudolf, Statistics Finland

2.1M foreign overnights 
(+12% vs. summer 2024 & -6% vs. summer 2019)

• 1.3M from EU-27 + UK (+13% & +9%)
•      250,300 from Asia (+25% & -27%)
•      233,500 from America (+15% & +47%)      
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winter 
2019

winter 
2024

winter 
2025

winter 2025 
vs. 2019

winter 2025 
vs. 2024

UK 334 900 361 800 380 800 +14 % +5 %
France 161 700 218 800 231 400 +43 % +6 %
Germany 151 300 180 700 202 300 +34 % +12 %
Netherlands 106 700 145 900 149 600 +40 % +3 %
USA 53 800 86 400 103 500 +92 % +20 %
China & Hong Kong 139 700 71 600 79 500 -43 % +11 %
Italy 42 900 68 800 75 000 +75 % +9 %
Spain 59 400 74 900 73 400 +24 % -2 %
Switzerland 51 800 58 100 68 700 +33 % +18 %
Sweden 75 100 63 200 67 600 -10 % +7 %
Australia 32 600 42 300 61 100 +88 % +44 %
Singapore 35 300 35 000 57 100 +62 % +63 %
Belgium 30 300 55 200 52 600 +74 % -5 %
Estonia 58 200 48 800 47 200 -19 % -3 %
Japan 49 900 28 000 44 600 -11 % +59 %
India 19 000 24 300 37 500 +97 % +54 %

2.3M foreign overnights 
+14% vs. winter 2023-2024
(+11% vs. winter 2018-2019)

• 1.5M from EU-27 & UK / +6% (+28%)

•  354,600 from Asia / +37% (+4%)

•  145,800 from America / +28% (+100%)

Lapland
121,700; +8%

60%

Hki region
44,400; +18%

22%

C&A
19,600; +24%

10%

Lakeland
16,600; +16%

8%

German overnights / winter 2024-2025

Foreign overnights in winter high season 2024-2025
And change compared to winters 2023-2024 & (2018-2019)
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High winter season (12-02) 

Source: Visit Finland Statistics Service Rudolf, Statistics Finland
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Overnights 
in short-term rentals
Year 2024



Registered and short-term rentals overnights in Finland - Year 2024
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German overnights in short-term rentals

Source: Visit Finland Statistics Service Rudolf, Statistics Finland

In 2024, German visitors stayed for 397,300 nights in short-term rentals, representing 36% of their total paid overnight stays in Finland.

The number of nights spent in short-term rentals for German guests has more than doubled since before the pandemic and has also 
increased by 35% compared to 2023. By comparison, the increase in registered overnight stays for German visitors in 2024 was only 3% 
over the previous year.

As a result, German visitors spent nearly 1.1 million nights in paid accommodation in Finland in 2024, marking a 13% increase from 2023 
and a 29% rise compared to 2019.

Link to the report: Tilastopalvelu Rudolf - Business Finland

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf


German travel related 
internet searches



Top10 Target Markets 2024 vs. 2023

49Source: D2 Digital Demand

2024 2024/2023

Distribution of German searches



Germany: Seasonality of searches 2023-2024 & Main topics in 2024

50Source: D2 Digital Demand, Bloom Consulting

German travel related searches for Finland in 2024 were 
following the trend of 2023, but on a slightly lower level.

Interest towards Santa Claus, tourism attractions, and cities 
increased compared to previous year.



Germany: 
Top 20 topics in 2024

51Source: D2 Digital Demand, Bloom Consulting



ForwardKeys 
Seat capacity &
forecast for 
Flight arrivals during 
winter season 2025-2026
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Seat capacity from Germany to Finland in Dec 2025 – Feb 2026
Comparison to previous winter

53
Source: Destination Gateway by ForwardKeys

Database update 18-Oct-2025

• During the coming peak winter season, 
seat availability from Frankfurt, Berlin, 
and Dusseldorf to Finland is increasing 
compared to last winter.

• On the other hand, seat capacity from 
Munich and Hamburg will be lower than 
year before.

• In addition to flights to Helsinki, there will 
be several more direct flights to airports 
in Lapland during the winter season.



SwitzerlandBelgium

SpainJapan                 

Norway                 

Poland                 

Forecast for Flight arrivals in Dec 2025 – Feb 2026
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Comparison to previous winter

Source: Destination Gateway by ForwardKeys
Database update 19-Oct-2025
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DACH PR & Media 2025



PR & Media Activities 
DACH market
Visit Finland’s PR activities include press releases, proactive pitching, media and 
influencer visits, and press events – all in close collaboration with our Frankfurt-
based PR agency. So far in 2025, we’ve hosted 13 individual visits, joined four 
international group visits, organized three national group visits from the DACH 
market, and shared numerous press releases and pitches.

Coverage Highlights Q1-Q3 2025
• 680 Media Hits 

• Visibility Score 68%
• Brand Building Effect 602.7 million
• Average Tone 2.93/3.00

• Media: Welt am Sonntag kompakt, Deutsche Welle, Merkur, web.de, 
msn.com/de, Freundin, TZ, Tagesspiegel, Stern, FAZ and many more

• Content Creators: @mokka.ccino, @wasissthanna, @jonnyfoe and 
collaboration with Falke

1. The average Visibility Score talks about attention, e.g., an article can be expected to get​.
2. Brand Building Effect is an estimate of the number of media consumers that have seen the article.



Coverage Highlights

Tagesspiegel

Kleine Zeitung

Merkus.de

Welt am Sonntag kompakt
Deutsche Welle

Bolero

msn.com/de

FAZ

Die Presse

Web.de



Region, Season & Themes, DACH Q1-Q3/2025

Coverage Highlights
• Lapland has been the most popular region with 344 hits.

• Summer was the most popular season with 431 hits.​

• Outdoors was the most popular theme (357 hits), followed by 
culture (108 hits) and gastronomy (65 hits).​



Origin, Media Types & Media Relevance, DACH Q1-Q3/2025

Coverage Highlights
• 81% of coverage featured in print media and 19% online.

• Most hits originated from pitching and press trips – with 
press trips leading in Brand Building Effect.

• 87% of articles were feature stories, offering in-depth 
exploration of Finland.

• Slightly more Tier 2 hits, as many regional DACH papers 
republish content based on Tier 1 coverage.
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German market activities 2026



Activity plan 2026 

61

Visit Finland Sales Events 
– ITB, 3.-5.3.2026, 2-3 tables available
– Nordic Workshop 24.9.2026 tbc

Eastern Finland sales events
– Online workshop 25.3.
– Eastern Finland sales calls 5.-7.5.
– Workshop, November 2026

Famtrips
– Joint famtrips for European markets



Activity plan 2026 
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Joint promotion cooperation

– Joint promotions on 50-50 funding basis
• TO-OTA / Visit Finland / partners

– X over campaigns with aligning brands 
– Campaign formats to boost awareness and 

increase sales and tour production
• Effective, value for money



Activity plan 2026 
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B2C Campaigns - imago
– Food
– Eastern Finland

PR & media work 
– Campaigns

– PR event/activations, press releases, international & 
national group press trips and individual press & 
influencer trips

– international press/influencer trip(s)
– 2-3 group press trips 
– individual press/influencer trips



LINKS 
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https://www.visitfinland.fi/toiminta-markkinoilla/saksa

https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat 

Tilaa uutiskirje

https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa 

https://www.visitfinland.fi/toiminta-markkinoilla/saksa
https://www.visitfinland.fi/toiminta-markkinoilla/saksa
https://www.visitfinland.fi/toiminta-markkinoilla/saksa
https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat
https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat
https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat
https://assets-eur.mkt.dynamics.com/1dcd030f-bdc5-4299-b62d-9bbb52e722ef/digitalassets/standaloneforms/33709a1d-c42c-ef11-840a-6045bd9ee7f3
https://assets-eur.mkt.dynamics.com/1dcd030f-bdc5-4299-b62d-9bbb52e722ef/digitalassets/standaloneforms/33709a1d-c42c-ef11-840a-6045bd9ee7f3
https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa
https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa
https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa
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Upcoming market outlooks:

07.11. France & Spain
17.11. Japan & China
27.11. UK & USA

https://www.visitfinland.fi/ajankohtaista/tapahtumat/2025/ranskan-ja-espanjan-markkinakatsaus--webinaari
https://www.visitfinland.fi/ajankohtaista/tapahtumat/2025/kiinan-ja-japanin-markkinakatsaus--webinaari
https://www.visitfinland.fi/ajankohtaista/tapahtumat/2025/ison-britannian-ja-usan-markkinakatsaus--webinaari
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