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Facts and figures China



Summary of key findings

China’s outbound travel is rebounding but not yet back to pre-pandemic strength. Chinese tourists were the 3rd largest
international source of visitors to the EU in 2024, yet Chinese arrivals to Europe remained 36% below 2019 levels.
Similarly in Finland, Chinese overnight stays surged +61% in 2024 (to 198,000 nights) but stayed 55% below 2019. The
recovery continues in 2025, driven by pent-up demand among younger travellers and affluent seniors — though economic
headwinds (weak consumer confidence, high savings) temper full return. Key opportunities lie ahead: as flight
connectivity improves (especially when Russian airspace eventually reopens), Chinese visitation to Finland and the
Nordics is forecast to soar, with overnights projected +340% by 2034 (versus 2024). Capitalizing on Chinese travellers'
high spending (they rank among top per-trip spenders) and seasonal preferences (winter Lapland, summer scenery) can
cement Finland’s lead in this resurgent market.

Despite the slower rebound, China’s outbound travel “engine” is clearly revving up. 2025 is projected to show continued
double-digit growth in Chinese trips to Europe. By Jan—Sep 2025, Finland saw 76,000 Chinese visitors (+13% YoY) — on
track to meet or exceed the 105,000 annual tripsin 2024. The drop in per-visitor spending (—17% total spend YoY) in 2025
indicates travellers are taking shorter trips (median 3 nights, down from 5), but this is partly due to more visitors doing
quick stops en-route to other countries. As flight options expand and more groups return, Chinese visitors could start
staying longer again. In short, Finland and the Nordics are at the cusp of a significant rebound from China, with 2024’s
gains set to accelerate.
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Summary of key findings

Recovery Status: Chinese tourism to Finland is rebounding (+61% nights in 2024) but is still 55% below 2019 volumes.
Overnights continue to grow in 2025, and forecasts predict a near-full recovery by around 2026—2027 under favourable
conditions.

Nordic Leader in Winter: Finland is the top Nordic destination in winter for Chinese travellers, thanks to Lapland’s allure
(Santa Claus, Northern Lights). In Dec 2024—Feb 2025 Finland hosted 79,500 Chinese overnights (largest in Nordics).
Norway leads in Chinese summer visits, but Finland still attracted 67,000 Chinese summer nights in 2025 (+41% YoY).

High Spending & Economic Impact: Chinese visitors spend heavily. In 2024, China was only 11th in visitor count but 8th
in total spending (€154M). Jan—Sep 2025 Chinese average spend was €1,073/trip and €106/day, among the highest of all
nationalities. Shopping is a big draw (27% of spend), indicating strong interest in retail and tax-free purchases.

Seasonal Preferences: Chinese demand peaks in winter (Dec—Feb) and summer (Jun—Aug). Winter 2024-25 Chinese
overnights in Finland reached 89% of pre-pandemic winter levels (driven by Lapland and Helsinki region), whereas
summer 2025 was 50% of 2019 summer (room to grow further). Spring and autumn are weaker; Golden Week in early
October is a small spike in autumn.

@ Visit Finland



Summary of key findings

Flight Connectivity is Key: The pace of Chinese return is closely tied to air links. For winter 2025-26, seat capacity from
China to Helsinki is rising (+18% Hong Kong, +7% Shanghai), including daily flights from Hong Kong. Restoration of more
direct routes (and eventually Russian airspace access) will significantly boost arrivals.

Future Growth Potential: Long-term projections show Chinese tourism to Finland nearly quintupling by 2034 (overnights
+340%, spend +346% vs 2024) — the highest growth of any major market. Even if geopolitical/economic factors temper
this, China is poised to be one of Finland’s top sources of tourism growth in the coming decade.

Opportunities: Focus on enhancing winter products, capitalizing on Finland’s brand (Christmas, Aurora) to keep Chinese
travellers choosing Finland over Nordic competitors. Develop summer offerings that can be marketed in China (nature,
design, family attractions) to capture more of the summer outbound wave. Ensure hospitality is China-ready (language,
payment, service). Strengthen digital marketing on Chinese channels and leverage Finland’s unique story (nature, well-
being, happiness index) to appeal to Chinese travellers' aspirations.

Competitive Position: Pre-COVID, China was Finland’s #1 Asian market and in the top 5 overall. After COVID, China
dropped in rank due to slower return but is climbing back. Finland currently shares the Chinese market in Nordics
especially with Norway but has a clear edge in niches like winter family travel. By investing in this market now, Finland
can secure a larger share of Chinese tourists as the pie grows, aiming to reclaim its place as a favourite Nordic destination
for China’s travelers.
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Chinese outbound tourism
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International tourist arrivals to European Union by origin 2024 2024 ¢

Absolute Growth China Wwas the 3rd b|ggest

United States 31358300 international source of tourists

Canada 5,694,270 visiting the EU in 2024.
[China 4,795,630 ]

Australia 4,712,380 . ¥ )

Brazil 3,903,210 Q,

Israel 3,117,470

Japan 2,439,380

South Korea 2,379,070 -

Mexico 2,199,960 ~

India 2,036,430 )

Russia 2,007,260

United Arab Emirates 959,262 )

Saudi Arabia 833,670

Singapore 350,783 31,358,300

Malaysia 115,270

Visit| 115,270 . _
Source: ETC dashboard, Tourism Economics 8



Chinese arrivals to the EU still 36% below 2019

International tourist arrivals to European Union by source market (millions) China -
Absolute Growth
B China
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YoY change
+29%
+71%

+186%
+119%

+4%
+7%
+20%
+3%
+32%
+13%

@ Visit Finland Source: ETC dashboard, Tourism Economics 9



Market insights - China

L 2

Total Arrivals (World) in 2024
71,322,730

{1 60.05% from previous year

L)

Total arrivals to Europe in 2024
7,689,807

{1 67.25% from previous year

Growth of arrivals to Europe
29.51%

2025/2024 (forecast)

@ Visit Finland

[ China 4 2024 4 ]

Chinese tourist arrivals to European destinations in 2024 Absolute Growth

Relative growth of Chinese arrivals was the
fastest to Spain, Norway, Austria, and Finland
among the EU countries.

0.99

Source: ETC dashboard, Tourism Economics



Chinese Overnights & Spending (M€) in Finland

in 2011-2024 and forecast for 2025-2034

—_ . — . spending
overnights Overnights Spending (M€) (Mé)
1 000.000 900
500,000 Over the next decade®*, the number of overnight stays in 200

800'000 Finland by Chinese visitors is anticipated to rise by 340%, el
' with their overall expenditure predicted to grow by 346% _.,.-:;;:Z:.... 200
700.000 relative to 2024. e o
600.000 e
..::." 500
500.000 s
400
400.000
300.000 e 300
200.000 200
100.000 100
0
N I T T T T T S T S S T R S MR S, Vs PR S
AT A S I I I T I R D e A Ve q L e P A M KO M MR LR S
AT AT AT AR AR AT AT AR AR AT AT AR AR AT AR AR AR AR AR AR AR ADT AT AP

Vieit Fi *) Presuming that all flights operating between China and
Isit Finland Source: Tourism Economics (forecast released March 2025) 11

Finland regain access to Russian airspace.



Evolution of Chinese travel intention to Europe

Although Chinese enthusiasm to travel to

Europe represents a 14-point decline from China
last autumn, Chinese travel sentiment

continues to be the strongest among all long-

haul markets surveyed. :‘ " Unlikely to travel long-haul

Resilient demand is particularly visible among
younger travellers and affluent older
consumers, who are both eager and willing to
spend.

Likely to travel long-haul, not Europe

*
69%

14% Likely to travel to Europe

Still, broader economic headwinds—ranging
from subdued consumer confidence to high
household savings rates and persistent
caution about the economy—may temper
discretionary spending. As a result, some
travellers could favour domestic or short-haul
options over long-haul international journeys
in the near term.

W Very likely to travel to Europe

@ Visit Finland Source: ETC, Long-Haul Travel Barometer 3/2025 12



A diverse range of destinations shapes

Preferred European destinations for holidays in autumn 2025

o S
Ii
- &
"
et 1705 104
11%

2%
-
% respondents P
N FY
l 3B 3%
200 -
E%
-
3% 2%
a4 0
g ™ 455
" 4%
' 430
- A
14%
T%%
- ﬂ'
Luxembourg: 456
Montenegro: 2".-{5'.
San Maring: 3%
Cyprus: 3%

Malta: 234

Significantly more & less 3§ respondents plon to visit this country compaored to a yeor age (September-December 2025)

@ Visit Finland

markets

+3
=
=7 3 O of autumn travellers to

/

Europe plan to visit more
than one country

Interest in Nordic destinations is on the rise, with
Norway, Iceland, and Finland all showing significant
srowth — +3% each since last year — as long-haul
travellers are increasingly drawn northwards toward
the end of the year.

*) Australia, Brazil,
Canada, China, Japan,
South Korea, US

Source: ETC, Long-Haul Travel Barometer 3/2025
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Chinese overnights
in the Nordic countries



Chinese registered overnights in the Nordics

Overnights in the Nordic countries
WHOLE COUNTRY =:|"e'gr[C"ir'a (incl. Hong {:.-g:]
2

2022 @2023 82024

2018 @2019 @2020 2021

0.4M
0.2M
0.2M - -
0128
0.1
0.0M
Norway Finland Iceland

Sweden Denmark
Nordic comparison

@ Visit Finland

Sources: Visit Finland Statistics Service Rudolf, Statistics Finland,

Select year for shares

e
2024

Share of overnights
WHOLE COUNTRY Foreign China {incl. Hong Kong)

Fimland 28%

Sweden 22%

704K

Owvernights

Denmark
225%

Morway 2THh

Graph of market shares is for year
2024 so it does not include statistics
for Iceland (due to their revision work

in overnight statistics).

Statistics Sweden, Norway, Iceland, and Denmark 15


https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Chinese overnights in the Nordics Jan-Sep 2025

MNordic countries’ top target markets
WHOLE COUNTRY Foreign 1.1.2025-30.9.2025

WHOLE COUNTRY Fc:reign[lihina iincl. Hong Kong) 1.1.2025-30.9.2025 ]

Denmark 18%

Germamy
Sweden 23%

Morway
United States
Metherlands
Sweden

747K

United Kingdom Monthly overnights in Total

Finland 23%

Denmark

France

Switzerland -
-
Finland l

Norway 36%

Fotand . Mordics Monthly Yo change %
-
Spain
. Please be aware that the statistics Norway 270,007 92 %
Belgium . 2024-2025 for Iceland are currently Enlcae 173,193 24 9
. unavailable due to ongoing revisions. '
[ China (incl. Hong ... ]. Sweden 1}'2{1 a3 AT 25
om oM Denmark 131,793 27 %

Visit Finland .
@ st Finian Nordic report 16



https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Chinese monthly overnights in the Nordics Jan-Sep 2025

YoY change %
WHOLE COUNTRY Foreign(China (inci. Hong Kong] 1.1.2025- | Monthly overnights

N

Denmark @Finland @Norway ® Sweden WHOLE COUNTRY F-:-reign[:h'na {incl. Hong Kong) 1.1.2025-30.9.2025 ]

50K

30 % From China, Finland leads in winter
travel while Norway is the top

2025 08 — destination during the summer.
: 40K

m— Chinese overnights are clearly
we e 72 % growing to the Nordics.

. 0% 30K

2025 D& I 123 %

2025 05 107 %
43 % 20K

23 %
2025 03 e — 117 % 10K

AN E M7

0K
202501 2025 02 2025 03 2025 04 202505 2025 06 202507 2025 08 2025 09

@2:25“ -_ET% 179 % .
67 % Nordic report 17



https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Winter & summer high seasons: Chinese registered overnights in the Nordics

@ Winter (Dec-Feb) Share of overnights - winter (Dec-Feb) Overnights in winter & summer

WHOLE COUNTRY Foreign|China (incl. Hong Kong) WHOLE COUNTRY Foreign|China (incl. Hong Kong]

Sweden @Denmark @MNorway @Finland

Denmark 13%
Sweden 0.08M
Finland 393%
100K Sweden 17% Denmark 0.08M
50K MNorway 0.0&M 014
Finland 0.08M 0.0TM
Ok Morway 31%
2018 20y 2020 2021 2022 2023 2024 2025
summer (Jun-Aug) . . . o
Share of overnights - summer (Jun-Aug) YoY change in seasonal overnights %

WHOLE COUNTRY Fn::reigr[[l"'na {incl. Hong Kong)

WHOLE COUNTRY Foreigr{ China (incl. Hong Keng]
Sweden @ Denmark @ MNorway @ Finland

0.3M
Finland 18% 81 %
MHorway

123 %
0.ZM
Morway 38% A2 %
Sweden
28 %
DM
41 %
Sweden 21% Finland
11 %
0.0M
2018 201% 2020 2021 2022 2023 2024 2025 29 %
Denmark a1%

Denmark 22%
Monthly overnight statistics for Iceland inclu tels & guest ses only.
omthly nigh tistics for |ce Clude hotels & guest houses only

@ Visit Finland Nordic comparison Sources: Visit Finland Statistics Service Rudolf, Statistics Finland,

Statistics Sweden, Norway, Iceland, and Denmark



https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
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Chinese trips to Finland

Year 2024



All Chinese travellers to Finland — Year 2024

Country

. Estonia

. Sweden

. Germany

. United Kingdom
. United States
. France
.Spain

. Italy

. Netherlands
10. Poland

11. China

O 00O NOLL B WN B

Country

. Germany

. Estonia

. United States
. United Kingdom
. France
.Sweden

. Spain

.China

. Italy

10. Netherlands

@ Visit Finland
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Trips

797 000
498 000
462 000
386 000
287 000
256 000
200 000
192 000
124 000
119 000
105 000

Spend M€
376
328
312
273
252
191
154
154
149
111

Border Survey
MatkailijaMittari
Visit Finland

Departure region

___

Departure Countr...

Travel Destinations

Latest 12 months @

Start | End date

172024

O Mop m o PN EENNNN CEEE DR e 2

Trips

105K

Overnight trips:

Day trips:

Profile

Advance booking
time on average:

'.'IDDI
10 %0
7o)

~ 7

105K

(Blank)

Share of
package trips:

v
13 %
&

Spending

154M

Per trip:

Per day:

Ajrplane

A

Ferry

Departing /
Finland often\’

to Estonia &
Sweden

Matkailijamittari

Carbon

Footprint

148,406 tons CO2

Per trip: 1419 kocoz

Per day: 58 xgcoz

Likely to return to Finland
on a leisure trip (scale 1-5):

l_."

i
Median length .\
of stay 3-5

Source: Visit Finland Border survey



https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari

Chinese trips & spending by travel purpose & main destination

China: Trips to Finland China: Spendingin Finland, M€

m Vacation/recreation VFR, Business, Study m Vacation/recreation VFR, Business, Study

74
48%

China: Trips to Finland China: Spending in Finland, M€

B Helsinki & Uusimaa Lapland Other m Helsinki & Uusimaa Lapland Other

16,000
15%

32

@ Visit Finland
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Border Survey Year art Manth @ Departure region Departure country TravEIl er pn rtrait
. MatkailijaMittari 2024 o AN all all s China v
Ch inese Visit Finland Startiend date
R Travel Destinations Travel type Travel Purpose Transpartation Travelling with Nights spent
vacation / — R
— 2 all v Al e Vaeation, leisure, or recreation Al = Al ~ Al 122024
recreation
travellers to @ @
Finland Overnights Share of overnights Median length of sta
Trips 9 g 9 y Carbon efficiency
Year 2024 66K 302K 83 % 3 Med. length €/C02
_ o Average=3 1.1
\ / In main destinations In main destination In main destination Average=1.3
Click for previous year comparson view Mamicapsiiy Province
Trips Age Gender
. Most visited destinations
o 15-24 20% o] Q — Municipality
45-64 11% 39 % 57 % (Blan... 4%
2024G1 4G 202403 fs+ 4% = = —— T
Travelling with Experiences & attractions Accomodation
Nature 59%
Culture LB% BE%
@ @ @ City break L2%
Shopping A48%
Spouse / Family or Alone Touring 25% Rental cottageia... 11%
Significant friends Outdoor | sports 19%
other .
Wellbeing 15% Friends, relatives 2%
* Categories Other and Mot filled in are Event participation 2%
not displayed in this Travelling with visual Reapondent can select max 3 aptions @ Leisure Business
@ Visit Finland Matka”iiamitta ri Source: Visit Finland Border survey



https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
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Chinese visitors to Finland

Border Survey / January — September 2025

BorderSurvey : Year Quarter Latest 12 menths @ Start | End date |
@ bt st CEE R  [onesss (o
76,000 Chinese visitors (YoY +13%) e (e | e e

OMep n o= CENENNS CONNN DI s eessssss E53

Spending 82 M€ (YoY -17%) p——
« 1,073 €/ trip (YoY -27%) Trips Spending Footprint

. 106 € / day (YoY +105%) 6K 82m 112,179 tons CO2

80% traveli ng for leisure Overnight trips: 76K Per trip: Per trip: 1469 xq coz
(leisure trips +7% & spending -29%)

Day trips: (Blank) Per day: 145 kgcoz

Advance booking time, avg.
3.3 months (YoY +1.4 months)

Share of package trips Proﬁlle _ ona leisure trip (scale 1-5)
21% (YoY +12 %-points) fime onsvemos N | k;;;:{;r‘

noo S N 3.8
Median length of stay 3 nights m = NG °
(YOY '2 n |g htS) -~ Business — Winter

@ Visit Finland Link to the report:
Matkailijamittari - Visit Finland

24



https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari

Chinese visitors’ spending in Finland

Border Survey / January — September 2025

* Number of Chinese travelers
visiting Finland grew by 13%
from January to September
2025. However, as the median
length of stay decreased by 2
nights and travel with family
or friends dropped, the overall
spending decreased by 17%.

* Chinese travelers spent the
most on accommodation (39%
of total spending), shopping
(27%) and restaurants/cafes
(20%).

@ Visit Finland

Border Survey Year Quarter Month
MatkailijaMittari 5, Al Multiple se... All
Visit Finland
— Travel Destinations Travel Type Travel Purpese
— lMenu
All an All
Trips Overnights
TeK 618K
Click for default view
Select spending type Nights spent
€ total w ANl -
Country Economic region Region map

Spending by country
01/2025-09/2025 £ TOTAL CHINA

B2m

China
a5

€ total € prevyr

Latest 12 mnth

Departure region Departure country

Al China
Transpertation Travelling with Children
Al al All
Median length of stay Spending €

3 82ZM

Spent € within Finland

01/2025-09/2025 € TOTAL CHINA

&M

Accomodation  Shopping, Restaurant, Culture, Transportation Fusl
grocery, other cafe sparts,
recreation

View by Age & Gender

Alone

‘With family, relatives._..

With spouse/signific...

Other

Link to the report:

Matkailijamittari - Visit Finland

€total € prevyr
View by no. of children
Travelling with
01/2025-09/2025 € TOTAL CHINA
IT™
21M

H

10M

£total € prevyr

Spending € details

Payment type o1/2025

Al 09/2025
Carbon footprint
112K

Payment methods

Advance 29%

=49

Munirinalitv Provinee

Spending in Finland

01/2025-09/2025 € TOTAL CHINA UUSIMAA HELSINKI
HELSIMKI

50M

Helsinki
62

£ total £ prevyr

25
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https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari

-_ . v -

- N Ny T . - = ‘
“l“l - W ~—
-

‘l“l‘l“‘l‘
-

“l“l“l“l‘
-

“l“l‘l“‘l“

l u

=

Registered overnights

in Finland



Overnights in Finland & top16 source markets in 2024

Year 2024 vs. 2023 & (2019)

/ Overnights in 2024 \

Total foreign 6.4 M

+11% vs. 2023
(-10% vs. 2019)

Foreign excl. Russia 6.4 M

+11% vs. 2023
(+2% vs. 2019)

EU+UK4.0 M
+6% vs. 2023

\ (+6% vs. 2019) /

@ Visit Finland

Germany
United Kingdom
Sweden

United States
France
Netherlands

Italy

0,50
662,000

007,900 o vear 2024
569,300 W Year
I vic0 Ve 202

00
558,500 Year 2019

382 700

309,100

392,900
341,700
299,500

8 600
262,200
220,600

92.500
180,300

197,200

_ 198,200
(Chma and Hong Kong m"'l 441,000
| em

Spain
Switzerland
Estonia
Norway
Japan
Belgium
Australia

Denmark

8 100
173,800
180,700

61,400
166,100

79,900
98 000

243,100
o 174,300
189,900
141,100

225,000
118,000

08,900
93,700
m 116,700
84 600
94,500
116,500

/ The number of Chinese \
overnight stays in Finland
rose by 61% compared to
2023; however, they were
still 55% lower than the

400 R - .
115,900 Source: Visit Finland Statistics Service Rudolf,

\ figures recorded in 2019. /

27
Statistics Finland



Chinese overnights in Finland 2015-2024 . jan-sep 2025

NO. OF OVERNIGHTS IN FINLAND AND YoY CHANGE %

CHINA AND HONG KONG
OVERNIGHTS IN MAIN REGIONS

=79 % 0.1M

oom 149%
-716 %

— 117.8K (59%)

0.4M CHINA AND HONG KONG - Year 2024
u 4M qﬁ'd'l:;ﬂ W HELSIMKI ... LAPLAND . @ LAKELAND @COAST & .
. ¥
33 %
0.3M 12.5K (6%)
29 9 14.3K (7%)
23’-‘5} 0.2M
0 61 9% 0.2M
24 %
0.1M
0.1M 119 % 53.6K
(279%6)

I
2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
Jan-Sep

Link to the report: Tilastopalvelu Rudolf - Business Finland

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 28


https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf

1 630,000
Main source markets Germany | 7400
January - September 2025 Sweden ——— 45,400
vs. Jan-Sep 2024 & Jan-Sep 2019 466,400
United States 383400 B Jan-Sep 2025

249,900

352,700 M Jan-Sep 2024
| 30000 mume
327,400 Jan-Sep 2019
I 220.400
310,400

United Kingdom

France

268,000
) . - 269,100
Chinese .overmght stz.ays in F.lnland Netherlands 4,600
have maintained their consistent 218,500
growth this year, showing a 24% rise Italy 60,100 199,300
compared to January-September = 173.200
2024. Nevertheless, with @hina and Hong Kong)m '336 000
accessibility still well below .2019 . ‘m 168,100
levels, the number of overnights Switzerland 142 500
remains 49% lower than in 2019. . 152
Estonia ‘m >2,000
183,100
m 151,500
Japan 102 700
172,300
148,300
Norway ‘m
153,000

Spain EEEIIOOE, 140-200

@ Visit Finland Source: Visit Finland Statistics Service Rudolf, Statistics Finland 121,000 2



Chinese — Seasonal Overnights in Finland 2012-2025

2012 W 2013 m2014 m2015 m2016 m2017 m2018 m2019 = 2020 w2021 m2022 w2023 m2024 m2025

160,000

140,000

120,000

100,000

80,000

CN #9

i

CN #6
60,000
CN #5

1da F

Winter (12-02) Spring (03-05) Summer (06-08) Autumn (09-11)

40,000

20,000

0
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Chinese monthly overnights in Finland 2018 — Sep/2025

NQ. OVERNIGHTS IN FINLAND BY MONTH
CHINA AND HONG KONG

@018 #2079 @2020 92021 @2022 #2023 #2024 @2025

60K
50K 2010
-I“".'I
20183
40K
30K 2024
2023
20K 2025
20232
10K -—
2021
0K 2020

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

@ VisitFl Link to the report: Tilastopalvelu Rudolf - Business Finland
isit Finland

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 31
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Overnights in high summer season 2025

And change compared to summer 2024 & pre-pandemic

2.1M foreign overnights
(+12% vs. summer 2024 & -6% vs. summer 2019)

e 1.3M from EU-27 + UK (+13% & +9%)
. 250,300 from Asia (+25% & -27%)
K. 233,500 from America (+15% & +47%) /

\

Chinese overnights / summer 2025

3,800; -15%

Lakeland
5,400; +40%
8%

2,000; +8%

Hki region
55,800; +50%

@ Visit Finland  Source: Visit Finland Statistics Service Rudolf, Statistics Finland  |ndig

Jun-Aug Jun-Aug Jun-Aug 2025 2025
2019 2024 2025 vs. 2019 vs. 2024
Germany 270 300 251 500 282100 +4 % +12 %
Sweden 255 200 242 300 241700 0%
USA 109 900 157 900 177 000 +61 % +12 %
UK 90 800 87700 110600 +22 % +26 %
Italy 68200 65 600 86 500 +27 % +32 %
Norway 73400 76 800 75 700 +3 %
France 64 100 61400 72 700 +13 % +18 %
Switzerland 64 400 65 200 72 000 +12 % +10 %
/@hina & HongKong 133300 47400 67 000 +41 %
Estonia 69400 59400 66 200 +11%
Netherlands 62 300 59500 66 100 +6 % +10%
Japan 73100 46 300 63 600 +37 %
Spain 56 600 54 800 61 300 +8 % +12 %
Poland 31400 38300 45 900 +46 % +20 %
Denmark 37700 36 400 38 700 +3 % +7 %
Austria 27900 28 900 34 600 +24 % +20 %
Australia 27 600 25800 29 600 +7 % +14 %
Belgium 21500 23400 25 600 +19 % +9 %
Canada 17 700 19 000 25 000 +41 % +32%
27200 19600 22 700 +15%



Overnights in Finland among the main markets — summer seasons 2010 - 2025

= Germany Sweden = Jnited States United Kingdom Italy
—Norway —France Switzerland — China and Hong Kong ~ ——Estonia
—Netherlands —Japan —Spain

300,000 Germany

-
F

250,000

200,000

150,000

100,000

50,000

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
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Foreign overnights in winter high season 2024-2025
And change compared to winters 2023-2024 & (2018-2019)

2.3M foreign overnights
+14% vs. winter 2023-2024
(+11% vs. winter 2018-2019)

e 1.5M from EU-27 & UK / +6% (+28%)
e 354,600 from Asia / +37% (+4%)
* 145,800 from America / +28% (+100%)

Chinese overnights / winter 2024-2025

Lakeland
3,500;

C&A 4%
4,800; +51%

6%

Hki region

34,900; +29%
44%

UK

France
Germany
Netherlands
USA

China & Hong Kong
Italy

Spain
Switzerland
Sweden
Australia
Singapore
Belgium
Estonia
Japan

India

High winter season (12-02)

winter winter winter  winter 2025 winter 2025
2019 2024 2025 vs. 2019 vs. 2024
334 900 361800 380800 +14 % +5%
161 700 218800 231400 +43 % +6 %
151 300 180700 202300 +34 % +12 %
106 700 145 900 149 600 +40 % +3%
53800 86400 103500 +92 % +20 %
139 700 71600 79 500 +11%
42 900 68 800 75 000 +75 % +9 %
59400 74 900 73 400 +24 %
51800 58100 68 700 +33 % +18 %
75100 63 200 67 600 +7 %
32600 42 300 61 100 +88 % +44 %
35300 35000 57 100 +62 % +63 %
30300 55200 52 600 +74 %
58200 48 800 47 200
49 900 28 000 44 600 +59 %
19000 24 300 37 500 +97 % +54 %

Source: Visit Finland Statistics Service Rudolf, Statistics Finland
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Overnights in Finland among the main markets — winter seasons 2010 - 2025

United Kingdom eFrance = Germany == Netherlands = nited States
—China and Hong Kong Italy Spain Switzerland Sweden
—Australia —Singapore Belgium
400,000
350,000
300,000
250,000 France
Germany
200,000
Netherlands
150,000 s —
== USA
100,000
— __ CN
50,000 = ==
0

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
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@ Visit Finland

Registered and short-term
rentals overnights in Finland
Year 2024

In 2024, foreign overnights in short-term rentals
added up to 2.7 million, with a growth rate of 33%
compared to 2023. Thus, the total number of
foreign paid overnights was over 9.1 million in
2024 which was 17% more than in 2023.

The share of foreign overnights in short-term
rentals was already 30% in 2024, while the share
was 26% in 2023 and 21% in 20109.

Spanish, Estonian, and French visitors were the
most active users of short-term rentals.

Lowest shares of short-term rentals were for
visitors coming from Sweden, Japan, UK, and
China.

Registered and short-term rentals overnights in Finland - 2024

B Registered overnights Short-term rentals

Germany | 36 %

United Kingdom [ NG i:

France |GG 0%
Sweden | 16

United States || GGG 2 »

Netherlands || 26 %
spain |Gl 22%
italy | 37 %

Estonia | 21%

Switzerland |33 %

Norway | 23%
china |Gl 13%
Australia |l 35%
Poland |l 39%
Belgium [l 31%
Japan \- 16 %
Denmark | 23%

Austria [l 34%

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 0 200,000 400,000 600,000 800,000 1,000,000

1,200,000



Registered and short-term rentals overnights in Finland - Year 2024

In 2024, Chinese visitors recorded 36,300 overnights in short-term rentals, representing 15% of their total paid overnights. Chinese
stays in short-term rentals have grown by 48% compared to 2023, but they remained 23% lower than in 2019.

The growth rate in registered overnights for Chinese visitors in 2024 was 61% over the previous year, while they remained 55% lower
than in 2019.

Consequently, Chinese visitors spent 234,500 nights in paid accommodation in 2024, which was 59% more than in 2023, but 52%
less than in 2019.

B Registered overnights Short-term rentals

600,000 Chinese overnights in short-term rentals
500,000 10 % 47,300

8 %
400,000 34,400 36,300
300,000

’ 24,500
15 9% 21,600
200,000 .
19 % 17% 10,600
100,000 - 16% 16 % . 4,400
0 —
2018 2019 2020 2021 2022 2023 2024 2018 2019 2020 2021 2022 2023 2024

@ Visit Finland Link to the report: Tilastopalvelu Rudolf - Business Finland Source: Visit Finland Statistics Service Rudolf, Statistics Finland
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Target Markets 2024 vs. 2023

2024/2023 2024/2023

Rank Flag Target Market Searches Growtk Rank Flag Target Market Searches Growth

1 5] United States 983,170 1% 1 - Netherlands 193,860 0%

2 . Japan 871,460 15% 12 = Australia 167 470 23%

3 Germany 758470 -4% 13 = Estonia 164,110 -19%

4 g United Kingdom 572410 21% 14 ¥ Switzerland 163,610 0%

g il ltaly 334210 A% 15 o Austria 124 860 2% [ Distribution of Chinese* searches ]
Brandtag Family Distribution

b I;J France 329,250 -6% 16 {:hil’lﬂ* 95,16? 3% @Happiness Accommodation
@ Generic Information @ Touristic Activities

7 - ] India 285,960 43% 17 il Belgium 89,280 3% 1

8 = Spain 244390 1% 12 > South Korea 75,090 6%

9 | Sweden 193,110 -12%

10 el Canada 197.920 27%

*) Searches with Baidu

@ Visit Finland Source: D2 Digital Demand 40



China: Seasonality of searches 2023-2024 & Main topics in 2024

Chinese travel related searches for Finland increased in the
beginning of 2024 but stayed on a clearly lower level during the
second half of the year compared to 2023 .

_ _ , _ Micro - Brandtags Popularity
Chinese searches are mainly focused on general information on :

tourism and travel to Finland. @)an 2024 - Dec 2024
Seasonality Jan 2023 - Dec 2023
@Jan 2024 - Dec 2024 Jan 2023 - Dec 2023 Tourism e
Trave| —
A Skiing 1™
Shopping |
Sledding §
12k Hotels |
Santa Claus |
10k Saunas |
Holiday Packag.. !
ak Places To Visit |
\/\\ Museums |
\/\_/\ Cities |
Jan 2024 Apr 2024 Jul 2024 Oct 2024 0 50k

Visit Finl
@ isit Finland Source: D2 Digital Demand, Bloom Consulting 41
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Seat capacity from China to Finland for Dec/2025 — Feb/2026

Comparison to Dec/2024 — Feb/2025

= China, Hong Kong (excl. domestic) = Finland Database update 08 Nov
Filtered period 071 Dec 2025 - 28 Feb 2026
2 countries +1 2_0% YOY for selected locations
Share YOY

china | +7.3%
Hong Kong |, +17.7%

The seat capacity on flights between Fin.nair will have daily fIight§ from H.on.g Kong to Helsinki. It will also fly
Hong Kong and Helsinki will increase twice a week from Shanghai to Helsinki.
by 18% during the winter season Juneve?o Air continues 'with four weekly flights from Shanghai to Helsinki
compared to the previous winter. and with one weekly flight from Zhengzhou to Helsinki.
Also, the seat capacity from Shanghai pinnair [ :20.9
will increase by 7%.

Juneyao Air [ 0.0%
@ Visit Finland Source: Destination Gateway by ForwardKeys

Database update 08-Nov 3



Forecast for Flight arrivals in Dec 2025 — Feb 2026

Comparison to previous winter

491,290

tourist arrivals

+8.7%

YOY for selected origins

Share YOY

I, +13.2%
. -0.7%
I -7.2%

I +19.7%
I 5.2
I 14.1%
I 13.4%
I 11.9%
I 32.8%
I 5.5
I 21.6%
B :4.5%
B +36.6%
Bl +12.7%

B +17.7%

B +5.6%

B +4.5%

+29%
China
. Netherlands United King..
+20% Norway
Germany
Spain . _ France
+13% United Kingdom
Japan Netherlands
USA
£10% Switzerland Italy
E Spain
- Belgium Italy USA
+5% Switzerland
Australia
. Denmark
» ermany
0y (-lodia - Sweden
Poland
50 Turkiye France Belgium
Estonic Ireland
10% Japan
59, 10% 15% 20% Norway
Share Austria
@ Visit Finland Source: Destination Gateway by ForwardKeys Latvia
Database update 02-Nov-2025 China

B +20.8%
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Chinese visits and overnights to select destinations (% change on 2019)

2024 year-to-date*, % change relative to 2019

40 - m Arrivals
Serbia, 47.5% (N .
20 - ’ (N) Nights
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-20_
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60 -
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Source: TourMIS* *date varies (Jan-Dec) by destination
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Chinese visits and overnights to select destinations (% relative to 2024)

2025 year-to-date™, % year
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@ Visit Finland 47



Finland’s position in the market

*The Happiest Country, Santa, Northern Lights, Finnish Lapland, Snowfun, & Finnish Education

eQOvernights from China to Norway grow rapidly in 2025. In addition to summer, Northern Norway is challenging Finnish
Lapland in the winter season in Greater China as well as Southeast Asia market. Visit Norway and cruiseliners are going to
enlarge their investment in this market in coming years.

eFor Christmas and winter season, Finland is still quite popular in the market but the challengers are aggressive.

eFinland Educational Travel has built up a solid awareness in Chinese market, which is unique among Nordic countries.
Student groups travel to Finland in both summer and winter academic holidays.

eFinnair has daily operation from HK to Helsinki and 4 weekly flights from Shanghai to Helsinki (2 in the winter).
eJuneYao has 4 weekly flights from Shanghai to Helsinki and 1 weekly flight from Zhengzhou to Helsinki.
eTotal flight capacity in 2025 is around 30% of 2019 level. (16 flights a week in total, close to 50 in 2019)

@ Visit Finland 48



Section 1: The Big News
The recovery level of outbound flights to different continents varies

Flight Recovery by Continent
Recovery Rate = Number of Seats in October 2025 / Number of Seats in October 2019

North America
30%

South America
163%

< Oceania
81%

1. Seats on scheduled outbound flights from mainland China to HK, Macao, & Taiwan are included.

Source: OAG; Travel Link Analysis
@ Visit Finland "
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Consumer trends and behavior

e Chinese Millienials & Gen Z have become the biggest age group for outbound travel; ”Silver Economy”
e Consumption/spending — being rational

e Seeking for experience

e Niche destinations

e Tailor-made/small group

e FIT influenced by Social Media

@ Visit Finland 50
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Changing Travel Preferences

> 3]

Such shifting is irreversible because - n ar ./il r (‘)
the driving factors, including higher . . I Richer Average
English proficiency, higher righer Enalis ST Travel Experience
average income, and richer I— rreneieney —I I— —I I— —I
average travel experience, are
sustained. AN—

r N\
Young travelers now dominate T—— QO

outbound tourism, with more and

0
Z:>‘
b

o o

more opting for personalized

itineraries based on their interests, f‘f::’:‘s':',‘g C“;‘“;a";ﬁ“g:“s'
5 n in na weiin

enabling deeper cultural outdoor, travel is

immersion, exploration of adventure, and becoming a

nature
experiences

popular trend for
those seeking
GEEL T LT
relaxation.

unknown destinations, and
enjoyment of local food and
scenery, making the entire travel
experience more fulfilling.

\
TR’\\/ ELLINK




Changing Travel Preferences

Currently, the key shift in Chinese
outbound tourism consumer
demand is moving from sightseeing
to experience-driven travel

A comparison of past and present
Chinese outbound tourists reveals
shifting preferences, from group
tours to independent and
customized experiences.

Tourist
Composition

Group Tours
Preference

Independent
Tours
Preference

PAST

Group Inclusive
Travelers

Free Independent
Travelers

Dominated by
“Introductory Group”

Dominated by
Famous Attractions

/ . FROMSIGHTING o TO EXPERIENCING
\-. \) -

3

PRESENT
/Group Inclusive \
Travelers
60%
Free Independent
Travelers

Rising Proportion of
“Customized Group”

Increasing Favor for

preriential Activitiesj\
T(’é/ ELLINK




@ Visit Finland
China Social Media Landscape

Average Social Media App
Daily Usage: 3.17h

Average Short Video
Daily Usage: 2.51h

i o WECHAT CHANNELS

Q@ oo (€)
| 9

— . é
WEIBO @ —_—

\
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Industry update and distribution channels

e Nordic in general had good growth among European destinations

e Connecting products are more trendy than Mono-destination products (Finland+Iceland, Finnish Lapland+Northern
Norway, 4 Nordics + Finnish Lapland)

e Norway, especially Tromoso and Lofoten Island had big growth from this market in the past winter season
e Norway dorminates summer product by taking the biggest share of overnights

e |celand product continues to be popular

e Monopolized (Trip.com owns HCG, WingOn, HHTravel, Tripadvisor; Utour family; Lingnan Group; LY.com)

e Segmented (tailor-made, travel consultants, theme-based, etc.)

@ Visit Finland 54
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@ Visit Finland
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Active Culture Lifestyle Nature QOutdoor City life
hobbyist traveller traveller lover explorer enthusiasts

m ’

m &
Why this segment: Winter Lapland is such a solid and well-known product in China market, which is in the bucket list of most Chinese travelers.

And the main motive of Chinese travelers is to travel to places on the common bucket list. Summer Finland is also based on the lovely nature,
forest, & lake.

Top traveller segments

54/

Nature Lover
Products: Winter Lapland mono, winter Lapland+Nordics, summer Finland

Sales channels: TO, OTA, social media channels

Why this segment: Nordic touring in capitalsis a very classic product for China market and still generates big volumes in all seasons for both
group and FITs. Helsinki city tour is always included.

City Enthusiast

Products: Nordic touring in capitals

Sales channels: TO, OTA, social media channels

Why this segment: Both FIT and group travellers from China would experience outdoor activities in the nature while traveling in Finland. It is
also popular for educational travel program to include forest education and outdoor/nature explorer for the kids. In the market, outdoor

Outdoor Explorer activity has become more and more popular like trail run, hiking, mountain biking, camping, etc. It is a good topic for VF social media channels.
Products: winter Lapland, Nordic touring, educational travel, niche outdoor-themed tour

Sales channels: TO, OTA, social media channels

@ Visit Finland 64



Key priorities and supportive actions

What are the key priorities for the market and which actions supports these selected priorities

Snow Free Season

e Visuals of sales activities like Roadshow or
ITB booth will be about snow free seasons

e Supporting materials will be produced for
TOs like PPT decks and knowlege bank
updates regarding products and destination
information in snow free season

* FAM trip will be organized in summer and
autumn season for both DMC and TOs

® OTA campaign could largely help with the
boosting of awareness of snow free season;

* To focus on snow free season in PR and
SoMe works

@ Visit Finland

Educational Travel

To further develop the network in the market not
only among TOs but also schools

Training materials and knowledge bank will be
updated based on updates of companies and new
regions/products

FAM trip and workshop will be organized again
next year to promote new destinations and
tighten the business co-op between Finnish
companies and the clients

Liaising with Team Finland is important to better
promote Finnish education towards public sectors
To actively join the trade/educational travel
related events and conferences to enlarge the
influence

To do social media and PR promotion around this
topic

Accessibility

To work closely with Finavia and join
events like Routes Asia

To develop and maintain the networks
with various Chinese airlines

To collect Bl through various channels

To keep Embassy/Consulate in the
communication loop and gain supports
from authorities

To run joint campaign/project with airlines
who have exisiting route or launch new
route

65



2026 Activity plan



2026 Activity plan

Sales Events
— Sales Mission in Suzhou, Apr 20-21
— ITB China 2026 May 26-28
— Routes Asia in XiAn 2026 Apr 14-16

FAMS
— MATKA in January
— DMC FAM in May
— Midnight Sun Workshop in June

— Educational Travel FAM + workshop in Helsinki in September

@ Visit Finland

PR
— Press releases & pitching
— Press and influencer trips
— Other activities TBC
SoMe

— Always on content on Weibo, WeChat and Red Book

Joint Promotions
— OTA Campaign — snow free season
— Supporting materials for key TO partners

— Knowledge Bank

67



PR and Social Media update
China



PR & Media Activities
China market

Visit Finland’s PR activities in China have included a limited number of press
releases and proactive pitches, as well as media and influencer visits — all in
close collaboration with our Beijing-based PR agency. So far in 2025, we’ve
hosted one group press trip and one influencer group trip. In addition, we
organised media interviews in Beijing and Shanghai during the Visit Finland
China Roadshow in March.

Coverage Highlights Q1-Q3 2025
* 126 Media Hits
* Average Visibility Score 68 %
* Brand Building Effect 46.3 million
* Average Tone 2.94/3.00

* Media highlights: Cosmopolitan China, ChinaDaily.com.cn, Conde
Nast China, Robb Report China

« Content Creators: @ T T AR{T (Dingding Travel), @/]NIVINEEE (Little
Moss), @ MZ#] (Mengchu), @71 E%8 (Yangbaodi), @& & =5
(Pandy), @EA3E (Feiwei)

1. The average Visibility Score talks about attention, e.g., an article can be expected to get.
2. Brand Building Effect is an estimate of the number of media consumers that have seen the article.

@ Visit Finland



PR work results, China Q1-Q3/2025

Number of hits by Region

459

-
i ¥
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.,
e

Mumber of hits by Theme

tdoors a9

.
1
Lab

59

Mumber of hits by Media type

T
P
]

Season

Mospecific
4%

Summer &4%

Share of hits by Crigin

oo Relationship based coverage
T

Event 10%

Press Release
20

Press Trip 3%

Coverage Highlights

Helsinki has been the most popular region with 69 hits.
Summer was the most popular season with 66% hits.

Tourism in general was the most popular theme (59 hits),
followed by outdoors (39 hits) and happiness (13 hits).

The biggest share of the hits were blog posts and resulting from
our influencer trip.
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Coverage Highlights

Group influencer trip to Lahti & Helsinki in August

Weibo:

Posts: 30

Reach: 42,705,000
Engagement: 118,257

Red:

Posts: 27

Reach: 3,948,000
Engagement: 7,132

Other Platforms:
Posts: 25

Reach: 2,966,000
Engagement: 291

@ Visit Finland
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* 5,200 total engagements (likes, comments, reposts), which is ensssmms, HEASUGE
below 2024 levels but in line with our Nordic competitors . o O
[orveglen el Mo i e e

 KOL collaborations remain key to driving engagement on Weibo

 Despite lower interaction, organic impressions is high at 7.7
million, showing strong visibility without paid promotion
* We have 692,500 followers

 Top-performing themes: winter landscapes (especially Lapland)
and culture (especially videos)
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WeChat Posts & R

Channels

January-October 2025

WeChat Posts:

* 5,300 total engagements and 41,000 impressions in line with 2024
performance and similar to Nordic competitors

80,600 followers, with 2,000 new followers this year

* Best-performing themes: winter landscapes (especially Lapland) and
culture-related content (particularly videos)

WeChat Channels:

* 7,300 total engagements and 196,100 impressions, which is in line
with 2024 performance

* 8,000 followers

* Best-performing themes: nature and cultural content

@ Visit Finland
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NEW!

RedNote launched in
June 2025

* Launched in June 2025, with a current following of
1,850 users

* Focus on visually appealing content, using a mix of
images and videos

* Travel is a trending topic on the platform, making it a
natural fit for Visit Finland

*  Widely used by KOLs, and having our own channel
opens up more collaboration opportunities, for
example, featuring our recent influencer visit to Finland

* Nordic competitors (Norway, Sweden, Denmark) are
also active on RedNote, making our presence important

@ Visit Finland
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Summary

e Total reach remains strong, with Weibo alone reaching
7.7 million people organically

e Total engagements are slightly below or in line with 2024
results with approx. 18,000 engagements across Weibo,
WeChat Posts and Channels

e WeChat Posts shows steady follower growth (+2,000),
while Weibo and WeChat Channels have seen no or
limited growth

* RedNote, launched in June, is still small in scale (1,850
followers) but holds strategic value for future influencer
collaborations

@ Visit Finland



2025 Highlights



MATKA 2025
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Utour Product Launching
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VF China Roadshow 2025

3 roadshow events in Hongkong, Beijing & Shanghai

2 group media interview

1 reception in CG Residence in Shanghai

24 Finnish companies in Hongkong, 26 in Beijing & 27 in Shanghai
184 travel professionals

964 match-making appointments

4.9 in satisfaction survey

@ Visit Finland 82



VF China Roadshow 202

I

3 roadshow events in Hongkong, Beijing & Shanghai

2 group media interview

1 reception in CG Residence in Shanghai

24 Finnish companies in Hongkong, 26 in Beijing & 27 in Shanghai
184 travel professionals

964 match-making appointments

4.9 in satisfaction survey
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Tourism Plus Shanghai 2025 — Tailor-made Travel Forum

David WuR &%
Head of Visit Finland, Greater China & Southeast Asis X R RENE£L

@ Visit Finland



Visa 1-1 Meeting in Shanghai and Beijing

SUUW e

@ Educational group travel (for minors) - BB BKIKT(REEA)

Select this checklist if your main purpose of the journey is educational group travel such as school camps, study tours and sister school visits. This checklist is also for accompanying adults.

MREHKTERBNZHRFEEABIKT, NPREM. FHAMBHRPRIBE, HEFLFL.
L thEATRERNMREA.

o Please note that the checklist of required documents shall be filled in and printed out together with the online visa application form.

Educational group travel (for minors) - 2B FARIRIT(REEA)

Visa application form with a photograph

Schengen visa application form shall be duly completed, dated and signed by the applicant. To see the visa application photo specifications, please, click
https://www.icao.int/Security/mrtd/Downloads/Technical%20Reports/Annex_A-Photograph_Guidelines.pdf .

IR+ BA1K
HIFARSRE, EHAPHEFNRRFINFR. TEXTHINHRANERIRRE hitps://www.icao.int/Security/mrtd/Downloads/Technical%20Reports/Annex_A-Photograph_Guidelines.pdf

Travel document

The travel document must be valid for a minimum of three (3) months after the planned journey, issued within the previous 10 years and have at least two (2) blank pages.

P RRIBRAT XA
PREEDE 10 FRER, BRETRERGENEED 3TANERY. FREFES 2 INZEAR
Other travel documents

Incl. possible another valid travel document and/or previous travel documents with previous Schengen visas issued within last 59 months.

EAhiPRR/RIT XM
BERTRER T K591 BAK RS — A B RURITIE-F/ 8 A RREIEMIRITIEM .
Travel medical insurance

Travel medical insurance must be valid for the duration of travel and cover the entire Schengen area. An applicant for a multiple-entry visa may provide an insurance policy, which is valid during the first trip. The
minimum coverage of the policy must be 30 000 (thirty thousand) euros. The policy has to cover costs in case of sudden illness or accident and assistance on site, including the costs of medical repatriation to the place

of permanent residence of the insured person or the repatriation in case of death.
Name in pinyin.

New checklist for Educational Travel visa application was introduced after the meeting

@ Visit Finland



DMC FAM in Salla, Posio and Syote

@ Visit Finland
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Delegation visit to Guangzhou/Guangdong Government and Chinese Airlines (China Southern Airlines &
Shenzhen Airlines) together with Ambassador of Finland and Finavia

@ Visit Finland

N LY -

s
[ A
Meeting with Mayor of Guangzhou city & team
Meeting with Vice Governor of Guangdong Province
Meeting with China Southern Airlines

Dinner with key tour operators in South China
Meeting with Shenzhen Airlines
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Joint Sales call with Finnair in Guangzhou
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ITB China 2025

definitely higher than doing than the video account of WeChat. So we are also
having this personal IP

Visit Finland | : A
B =ERIKFD el

ITB

j - CHINA | CONFERENCE

Es % Panel Discussion % R Guests
S RRAT: MRITHEFREI X CIEZREBH?
Educational Travel: Golden
Opportunity or Hidden Trap for Travel
Agency Evolution

B3 |k ERBEE

I ° h Lu Yong, Shanghai Bamboo International Travel Agency, General manager
wis¢ h |

was in

Finl: nd

SNt IBELIRHRPEARS PEXSS
Tina Yao, San Francisco Travel Association,

China Regional Director
oyl
@ Greater China &
y

i ; o ‘ Bl ARLEE
i p-America Interna ices INC,

al Manager

N ) m @]D E’)e

RBE FZERIKHD KPERRR

B RER _EisalEY
Lily Bai, CHINA TRAVEL TRAL: DIA

Deputy Editor of Shanghz

/47

== MESSE BERLIN "\

1 china

VF, Finnair, Wild About Lapland & Arctic China on the joint booth; Kylin Travel, Kisakalio & Magic Pond Resorts have their own booth
700+ exhibitors

20,500 trade visitors

@ Visit Finland
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Educational FAM & Workshop in September

@ Visit Finland %



in Hongkong

Routes World
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Finland — China 75-year of Diplomatic Relationship

@ Visit Finland
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Utour Tourism Festival in Beijing

N
\

Visit Finland  @yutour B O\ N\ N\
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Visit Finland |, Bsnne  zx wm | Banne NORDQYIST - #is3
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ITB Asia 2025

@ Visit Finland 94



Trip.com Global Partner Summit in Istanbul

@ Visit Finland
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Materials and links



Important links

Seminaarien satoa (Presentation materials)

 https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa

Matkailun tapahtumat (Visit Finland events):

e https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat

Toiminta markkinoilla (Market specific sites):

e https://www.visitfinland.fi/toiminta-markkinoilla

Uutiskirje (VF FI newsletter):
* Tilaa uutiskirje

@ Visit Finland
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Bi-annual market reports are published!

e Visit Finland’s country managers publish market

reports twice a year, in May and November. : —
. TOIMINTA MARKKINOILEA-

. KOHDEMARKKINOILLA SUOMEN MATKAILUN AMISTYSTAY ™.

e Bi-annual market reports provide current insights
into Finland’s position in each market, highlight
key consumer trends, present an industry
overview, and offer a preview of the upcoming ,‘
season. S ———————

e You can find the reports on the market subpages " FINLANDII\NI""'”:S;DEMARKKINAT
u n d e r TOi m i nta m a rkki n O i I I a . Visit Finlandin markkinavalintoja ohjaavat strategiset painopistealueet matkailualan

taloudellisen kasvun, kestavan kehityksen ja kilpailukyvyn vahvistamisessa.

https://www.visitfinland.fi/toiminta-markkinoilla

@ Visit Finland o8
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Upcoming Market outlook webinar
UK and USA on Thu 27th Nov at 15.00-16.00
Register: UK and USA market outlook

@ Visit Finla


https://www.visitfinland.fi/ajankohtaista/tapahtumat/2025/ison-britannian-ja-usan-markkinakatsaus--webinaari

Kiitos!

Visit Finland www.visitfinland.com Facebook Instagram
facebook.com/visitfinland instagram.com/ourfinland/
Twitter Youtube
twitter.com/OurFinland youtube.com/user/VisitFinland

@ Visit Finland
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