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Summary of key findings
China’s outbound travel is rebounding but not yet back to pre-pandemic strength. Chinese tourists were the 3rd largest 
international source of visitors to the EU in 2024, yet Chinese arrivals to Europe remained 36% below 2019 levels. 
Similarly in Finland, Chinese overnight stays surged +61% in 2024 (to 198,000 nights) but stayed 55% below 2019. The 
recovery continues in 2025, driven by pent-up demand among younger travellers and affluent seniors – though economic 
headwinds (weak consumer confidence, high savings) temper full return. Key opportunities lie ahead: as flight 
connectivity improves (especially when Russian airspace eventually reopens), Chinese visitation to Finland and the 
Nordics is forecast to soar, with overnights projected +340% by 2034 (versus 2024). Capitalizing on Chinese travellers' 
high spending (they rank among top per-trip spenders) and seasonal preferences (winter Lapland, summer scenery) can 
cement Finland’s lead in this resurgent market. 

Despite the slower rebound, China’s outbound travel “engine” is clearly revving up. 2025 is projected to show continued 
double-digit growth in Chinese trips to Europe. By Jan–Sep 2025, Finland saw 76,000 Chinese visitors (+13% YoY) – on 
track to meet or exceed the 105,000 annual trips in 2024. The drop in per-visitor spending (–17% total spend YoY) in 2025 
indicates travellers are taking shorter trips (median 3 nights, down from 5), but this is partly due to more visitors doing 
quick stops en-route to other countries. As flight options expand and more groups return, Chinese visitors could start 
staying longer again. In short, Finland and the Nordics are at the cusp of a significant rebound from China, with 2024’s 
gains set to accelerate. 
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Summary of key findings
Recovery Status: Chinese tourism to Finland is rebounding (+61% nights in 2024) but is still 55% below 2019 volumes. 
Overnights continue to grow in 2025, and forecasts predict a near-full recovery by around 2026–2027 under favourable 
conditions. 

Nordic Leader in Winter: Finland is the top Nordic destination in winter for Chinese travellers, thanks to Lapland’s allure 
(Santa Claus, Northern Lights). In Dec 2024–Feb 2025 Finland hosted 79,500 Chinese overnights (largest in Nordics). 
Norway leads in Chinese summer visits, but Finland still attracted 67,000 Chinese summer nights in 2025 (+41% YoY). 

High Spending & Economic Impact: Chinese visitors spend heavily. In 2024, China was only 11th in visitor count but 8th 
in total spending (€154M). Jan–Sep 2025 Chinese average spend was €1,073/trip and €106/day, among the highest of all 
nationalities. Shopping is a big draw (27% of spend), indicating strong interest in retail and tax-free purchases. 

Seasonal Preferences: Chinese demand peaks in winter (Dec–Feb) and summer (Jun–Aug). Winter 2024–25 Chinese 
overnights in Finland reached 89% of pre-pandemic winter levels (driven by Lapland and Helsinki region), whereas 
summer 2025 was 50% of 2019 summer (room to grow further). Spring and autumn are weaker; Golden Week in early 
October is a small spike in autumn. 
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Summary of key findings
Flight Connectivity is Key: The pace of Chinese return is closely tied to air links. For winter 2025–26, seat capacity from 
China to Helsinki is rising (+18% Hong Kong, +7% Shanghai), including daily flights from Hong Kong. Restoration of more 
direct routes (and eventually Russian airspace access) will significantly boost arrivals. 

Future Growth Potential: Long-term projections show Chinese tourism to Finland nearly quintupling by 2034 (overnights 
+340%, spend +346% vs 2024) – the highest growth of any major market. Even if geopolitical/economic factors temper 
this, China is poised to be one of Finland’s top sources of tourism growth in the coming decade. 

Opportunities: Focus on enhancing winter products, capitalizing on Finland’s brand (Christmas, Aurora) to keep Chinese 
travellers choosing Finland over Nordic competitors. Develop summer offerings that can be marketed in China (nature, 
design, family attractions) to capture more of the summer outbound wave. Ensure hospitality is China-ready (language, 
payment, service). Strengthen digital marketing on Chinese channels and leverage Finland’s unique story (nature, well-
being, happiness index) to appeal to Chinese travellers' aspirations.

Competitive Position: Pre-COVID, China was Finland’s #1 Asian market and in the top 5 overall. After COVID, China 
dropped in rank due to slower return but is climbing back. Finland currently shares the Chinese market in Nordics 
especially with Norway but has a clear edge in niches like winter family travel. By investing in this market now, Finland 
can secure a larger share of Chinese tourists as the pie grows, aiming to reclaim its place as a favourite Nordic destination 
for China’s travelers.
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Chinese outbound tourism
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China was the 3rd biggest 
international source of tourists 
visiting the EU in 2024.

Source: ETC dashboard, Tourism Economics



Chinese arrivals to the EU still 36% below 2019
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Year YoY change

2025 +29%

2024 +71%

2023 +186%

2022 +119%

2021 -63%

2020 -88%

2019 +4%

2018 +7%

2017 +20%

2016 +3%

2015 +32%

2014 +13%

Source: ETC dashboard, Tourism Economics



Source: ETC dashboard, Tourism Economics

0.15M
0.18M

0.06M

0.09M

Market insights - China

0.07M

Relative growth of Chinese arrivals was the 
fastest to Spain, Norway, Austria, and Finland 
among the EU countries.



Chinese Overnights & Spending (M€) in Finland 
in 2011-2024 and forecast for 2025-2034

11Source: Tourism Economics (forecast released March 2025)

0

100

200

300

400

500

600

700

800

900

 0.000

 100.000

 200.000

 300.000

 400.000

 500.000

 600.000

 700.000

 800.000

 900.000

1 000.000

Overnights Spending (M€)overnights
spending

(M€)

Over the next decade*, the number of overnight stays in 
Finland by Chinese visitors is anticipated to rise by 340%, 
with their overall expenditure predicted to grow by 346% 
relative to 2024.

*) Presuming that all flights operating between China and 
Finland regain access to Russian airspace.



Evolution of Chinese travel intention to Europe
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Although Chinese enthusiasm to travel to 
Europe represents a 14-point decline from 
last autumn, Chinese travel sentiment 
continues to be the strongest among all long-
haul markets surveyed. 

Resilient demand is particularly visible among 
younger travellers and affluent older 
consumers, who are both eager and willing to 
spend. 

Still, broader economic headwinds—ranging 
from subdued consumer confidence to high 
household savings rates and persistent 
caution about the economy—may temper 
discretionary spending. As a result, some 
travellers could favour domestic or short-haul 
options over long-haul international journeys 
in the near term. 

Source: ETC, Long-Haul Travel Barometer 3/2025



From selected* long haul 
markets 

*) Australia, Brazil, 
Canada, China, Japan, 
South Korea, US

Source: ETC, Long-Haul Travel Barometer 3/2025
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Chinese overnights 
in the Nordic countries



Chinese registered overnights in the Nordics
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Sources: Visit Finland Statistics Service Rudolf, Statistics Finland, 
Statistics Sweden, Norway, Iceland, and Denmark

Nordic comparison

Nordic comparison

Graph of market shares is for year 
2024 so it does not include statistics 
for Iceland (due to their revision work 
in overnight statistics).

https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa


Chinese overnights in the Nordics Jan-Sep 2025

16Nordic report

Please be aware that the statistics 
2024-2025 for Iceland are currently 

unavailable due to ongoing revisions.

https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa


Chinese monthly overnights in the Nordics Jan-Sep 2025

17Nordic report

From China, Finland leads in winter 
travel while Norway is the top 
destination during the summer.

Chinese overnights are clearly 
growing to the Nordics.

https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa


Winter & summer high seasons: Chinese registered overnights in the Nordics

18Sources: Visit Finland Statistics Service Rudolf, Statistics Finland, 
Statistics Sweden, Norway, Iceland, and Denmark

Nordic comparison

Nordic comparison

203,000

364,000

https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
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Border survey

Chinese trips to Finland
Year 2024



Source: Visit Finland Border surveyMatkailijamittari

All Chinese travellers to Finland – Year 2024

Country Trips
1. Estonia 797 000
2. Sweden 498 000
3. Germany 462 000
4. United Kingdom 386 000
5. United States 287 000
6. France 256 000
7. Spain 200 000
8. Italy 192 000
9. Netherlands 124 000
10. Poland 119 000
11. China 105 000

Country Spend M€
1. Germany 376
2. Estonia 328
3. United States 312
4. United Kingdom 273
5. France 252
6. Sweden 191
7. Spain 154
8. China 154
9. Italy 149
10. Netherlands 111

Departing 
Finland often 
to Estonia & 
Sweden

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari


74,000
71%

15,000
14%

16,000
15%

China: Trips to Finland
Helsinki & Uusimaa Lapland Other

96
62%

26
17%

32
21%

China: Spending in Finland, M€
Helsinki & Uusimaa Lapland Other

66,000
63%

39,000
37%

China: Trips to Finland
Vacation/recreation VFR, Business, Study

52
85%

9
15%

Japan: Spending in Finland, M€

Vacation/recreation VFR, Business, Study

Chinese trips & spending by travel purpose & main destination
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80
52%

74
48%

China: Spending in Finland, M€
Vacation/recreation VFR, Business, Study



Source: Visit Finland Border survey

€/CO2
Average=1.3

Chinese
vacation / 
recreation 

travellers to 
Finland

Year 2024 Med. length
Average=3

Matkailijamittari

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
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Border survey

Chinese trips to Finland
Jan-Sep 2025



Chinese visitors to Finland
Border Survey / January – September 2025
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Link to the report: 

Matkailijamittari - Visit Finland

• 76,000 Chinese visitors (YoY +13%)

• Spending 82 M€ (YoY -17%)

• 1,073 € / trip (YoY -27%)

•    106 € / day (YoY +105%)

• 80% traveling for leisure 
(leisure trips +7% & spending -29%)

• Advance booking time, avg. 
3.3 months (YoY +1.4 months) 

• Share of package trips

21% (YoY +12 %-points)

• Median length of stay 3 nights 
(YoY -2 nights)

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari


Chinese visitors’ spending in Finland
Border Survey / January – September 2025
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Link to the report: 

Matkailijamittari - Visit Finland

• Number of Chinese travelers 
visiting Finland grew by 13% 
from January to September 
2025. However, as the median 
length of stay decreased by 2 
nights and travel with family 
or friends dropped, the overall 
spending decreased by 17%.

• Chinese travelers spent the 
most on accommodation (39% 
of total spending), shopping 
(27%) and restaurants/cafes 
(20%).

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
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Registered overnights 
in Finland 
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Source: Visit Finland Statistics Service Rudolf, 

Statistics Finland

Overnights in 2024

Total foreign 6.4 M
+11% vs. 2023
(-10% vs. 2019)

Foreign excl. Russia 6.4 M
+11% vs. 2023
(+2% vs. 2019)

EU+UK 4.0 M
+6% vs. 2023
(+6% vs. 2019) 

The number of Chinese 
overnight stays in Finland 
rose by 61% compared to 
2023; however, they were 

still 55% lower than the 
figures recorded in 2019.



Jan-Sep

Chinese overnights in Finland 2015-2024 & Jan-Sep 2025

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 28
Link to the report: Tilastopalvelu Rudolf - Business Finland

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
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29Source: Visit Finland Statistics Service Rudolf, Statistics Finland

Chinese overnight stays in Finland 
have maintained their consistent 
growth this year, showing a 24% rise 
compared to January-September 
2024. Nevertheless, with 
accessibility still well below 2019 
levels, the number of overnights 
remains 49% lower than in 2019.
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Source: Visit Finland Statistics Service Rudolf, Statistics Finland 31
Link to the report: Tilastopalvelu Rudolf - Business Finland

Chinese monthly overnights in Finland 2018 – Sep/2025

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf


Hki region
55,800; +50%

83%

Lakeland
5,400; +40%

8%

C&A
3,800; -15%

6%

Lapland
2,000; +8%

3%

Chinese overnights / summer 2025

Jun-Aug 
2019

Jun-Aug 
2024

Jun-Aug 
2025

2025 
vs. 2019

2025 
vs. 2024

Germany 270 300 251 500 282 100 +4 % +12 %

Sweden 255 200 242 300 241 700 -5 % 0 %

USA 109 900 157 900 177 000 +61 % +12 %

UK 90 800 87 700 110 600 +22 % +26 %

Italy 68 200 65 600 86 500 +27 % +32 %

Norway 73 400 76 800 75 700 +3 % -1 %

France 64 100 61 400 72 700 +13 % +18 %

Switzerland 64 400 65 200 72 000 +12 % +10 %

China & Hong Kong 133 300 47 400 67 000 -50 % +41 %

Estonia 69 400 59 400 66 200 -6 % +11 %

Netherlands 62 300 59 500 66 100 +6 % +10 %

Japan 73 100 46 300 63 600 -13 % +37 %

Spain 56 600 54 800 61 300 +8 % +12 %

Poland 31 400 38 300 45 900 +46 % +20 %

Denmark 37 700 36 400 38 700 +3 % +7 %

Austria 27 900 28 900 34 600 +24 % +20 %

Australia 27 600 25 800 29 600 +7 % +14 %

Belgium 21 500 23 400 25 600 +19 % +9 %

Canada 17 700 19 000 25 000 +41 % +32 %

India 27 200 19 600 22 700 -17 % +15 %

Overnights in high summer season 2025
And change compared to summer 2024 & pre-pandemic

Source: Visit Finland Statistics Service Rudolf, Statistics Finland

2.1M foreign overnights 
(+12% vs. summer 2024 & -6% vs. summer 2019)

• 1.3M from EU-27 + UK (+13% & +9%)

•      250,300 from Asia (+25% & -27%)

•      233,500 from America (+15% & +47%)      



Overnights in Finland among the main markets – summer seasons 2010 - 2025
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Lapland
36,400; -3%

46%Hki region
34,900; +29%

44%

C&A
4,800; +51%

6%

Lakeland

3,500; -6%

4%

Chinese overnights / winter 2024-2025

winter 
2019

winter 
2024

winter 
2025

winter 2025 
vs. 2019

winter 2025 
vs. 2024

UK 334 900 361 800 380 800 +14 % +5 %

France 161 700 218 800 231 400 +43 % +6 %

Germany 151 300 180 700 202 300 +34 % +12 %

Netherlands 106 700 145 900 149 600 +40 % +3 %

USA 53 800 86 400 103 500 +92 % +20 %

China & Hong Kong 139 700 71 600 79 500 -43 % +11 %

Italy 42 900 68 800 75 000 +75 % +9 %

Spain 59 400 74 900 73 400 +24 % -2 %

Switzerland 51 800 58 100 68 700 +33 % +18 %

Sweden 75 100 63 200 67 600 -10 % +7 %

Australia 32 600 42 300 61 100 +88 % +44 %

Singapore 35 300 35 000 57 100 +62 % +63 %

Belgium 30 300 55 200 52 600 +74 % -5 %

Estonia 58 200 48 800 47 200 -19 % -3 %

Japan 49 900 28 000 44 600 -11 % +59 %

India 19 000 24 300 37 500 +97 % +54 %

2.3M foreign overnights 
+14% vs. winter 2023-2024
(+11% vs. winter 2018-2019)

• 1.5M from EU-27 & UK / +6% (+28%)

•  354,600 from Asia / +37% (+4%)

•  145,800 from America / +28% (+100%)

Foreign overnights in winter high season 2024-2025
And change compared to winters 2023-2024 & (2018-2019)

34

High winter season (12-02) 

Source: Visit Finland Statistics Service Rudolf, Statistics Finland
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Overnights 
in short-term rentals
Year 2024
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Source: Visit Finland Statistics Service Rudolf, Statistics Finland

• In 2024, foreign overnights in short-term rentals 
added up to 2.7 million, with a growth rate of 33% 
compared to 2023. Thus, the total number of 
foreign paid overnights was over 9.1 million in 
2024 which was 17% more than in 2023.

• The share of foreign overnights in short-term 
rentals was already 30% in 2024, while the share 
was 26% in 2023 and 21% in 2019.

• Spanish, Estonian, and French visitors were the 
most active users of short-term rentals.

• Lowest shares of short-term rentals were for 
visitors coming from Sweden, Japan, UK, and 
China.
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In 2024, Chinese visitors recorded 36,300 overnights in short-term rentals, representing 15% of their total paid overnights. Chinese 
stays in short-term rentals have grown by 48% compared to 2023, but they remained 23% lower than in 2019.

The growth rate in registered overnights for Chinese visitors in 2024 was 61% over the previous year, while they remained 55% lower 
than in 2019.

Consequently, Chinese visitors spent 234,500 nights in paid accommodation in 2024, which was 59% more than in 2023, but 52% 
less than in 2019. 

Link to the report: Tilastopalvelu Rudolf - Business Finland

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
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Chinese travel related 
internet searches



Target Markets 2024 vs. 2023

40Source: D2 Digital Demand

Distribution of Chinese* searches

2024/2023 2024/2023

*) Searches with Baidu

*



China: Seasonality of searches 2023-2024 & Main topics in 2024

41Source: D2 Digital Demand, Bloom Consulting

Chinese travel related searches for Finland increased in the 
beginning of 2024 but stayed on a clearly lower level during the 
second half of the year compared to 2023 .

Chinese searches are mainly focused on general information on 
tourism and travel to Finland.



ForwardKeys 
Seat capacity &
forecast for 
Flight arrivals during 
winter season 2025-2026

42



Seat capacity from China to Finland for Dec/2025 – Feb/2026

43
Source: Destination Gateway by ForwardKeys

Database update 08-Nov

The seat capacity on flights between 
Hong Kong and Helsinki will increase 
by 18% during the winter season 
compared to the previous winter. 

Also, the seat capacity from Shanghai 
will increase by 7%.

Comparison to Dec/2024 – Feb/2025

Finnair will have daily flights from Hong Kong to Helsinki. It will also fly 
twice a week from Shanghai to Helsinki.

Juneyao Air continues with four weekly flights from Shanghai to Helsinki 
and with one weekly flight from Zhengzhou to Helsinki.



Forecast for Flight arrivals in Dec 2025 – Feb 2026

44

Comparison to previous winter

Source: Destination Gateway by ForwardKeys
Database update 02-Nov-2025

USA

Switzerland



China Market update 
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Finland’s position in the market

48

•The Happiest Country, Santa, Northern Lights, Finnish Lapland, Snowfun, & Finnish Education

•Overnights from China to Norway grow rapidly in 2025. In addition to summer, Northern Norway is challenging Finnish 
Lapland in the winter season in Greater China as well as Southeast Asia market. Visit Norway and cruiseliners are going to 
enlarge their investment in this market in coming years. 

•For Christmas and winter season, Finland is still quite popular in the market but the challengers are aggressive. 

•Finland Educational Travel has built up a solid awareness in Chinese market, which is unique among Nordic countries. 
Student groups travel to Finland in both summer and winter academic holidays. 

•Finnair has daily operation from HK to Helsinki and 4 weekly flights from Shanghai to Helsinki (2 in the winter). 

•JuneYao has 4 weekly flights from Shanghai to Helsinki and 1 weekly flight from Zhengzhou to Helsinki. 

•Total flight capacity in 2025 is around 30% of 2019 level.  (16 flights a week in total, close to 50 in 2019)
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Consumer trends and behavior

50

• Chinese Millienials & Gen Z have become the biggest age group for outbound travel; ”Silver Economy”

• Consumption/spending – being rational 

• Seeking for experience

• Niche destinations

• Tailor-made/small group

• FIT influenced by Social Media
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Industry update and distribution channels

54

• Nordic in general had good growth among European destinations

• Connecting products are more trendy than Mono-destination products (Finland+Iceland, Finnish Lapland+Northern 
Norway, 4 Nordics + Finnish Lapland)

• Norway, especially Tromoso and Lofoten Island had big growth from this market in the past winter season

• Norway dorminates summer product by taking the biggest share of overnights

• Iceland product continues to be popular

• Monopolized (Trip.com owns HCG, WingOn, HHTravel, Tripadvisor; Utour family; Lingnan Group; LY.com)

• Segmented (tailor-made, travel consultants, theme-based, etc.) 
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Top traveller segments

64

Why this segment: Winter Lapland is such a solid and well-known product in China market, which is in the bucket list of most Chinese travelers. 
And the main motive of Chinese travelers is to travel to places on the common bucket list. Summer Finland is also based on the lovely nature, 
forest, & lake. 

Products: Winter Lapland mono, winter Lapland+Nordics, summer Finland

Sales channels: TO, OTA, social media channels

Nature Lover

Why this segment: Nordic touring in capitals is a very classic product for China market and still generates big volumes in al l seasons for both 
group and FITs. Helsinki city tour is always included.  

Products: Nordic touring in capitals

Sales channels: TO, OTA, social media channels

City Enthusiast

Why this segment: Both FIT and group travellers from China would experience outdoor activities in the nature while traveling in Finland. It is 
also popular for educational travel program to include forest education and outdoor/nature explorer for the kids. In the market, outdoor 
activity has become more and more popular like trail run, hiking, mountain biking, camping, etc. It is a good topic for VF social media channels. 

Products: winter Lapland, Nordic touring, educational travel, niche outdoor-themed tour

Sales channels: TO, OTA, social media channels

Outdoor Explorer



Key priorities and supportive actions
What are the key priorities for the market and which actions supports these selected priorities

65

Snow Free Season

• Visuals of sales activities like Roadshow or
ITB booth will be about snow free seasons

• Supporting materials will be produced for 
TOs like PPT decks and knowlege bank
updates regarding products and destination
information in snow free season

• FAM trip will be organized in summer and 
autumn season for both DMC and TOs

• OTA campaign could largely help with the
boosting of awareness of snow free season;

• To focus on snow free season in PR and 
SoMe works

Educational Travel

• To further develop the network in the market not
only among TOs but also schools

• Training materials and knowledge bank will be 
updated based on updates of companies and new 
regions/products

• FAM trip and workshop will be organized again
next year to promote new destinations and 
tighten the business co-op between Finnish
companies and the clients

• Liaising with Team Finland is important to better 
promote Finnish education towards public sectors

• To actively join the trade/educational travel 
related events and conferences to enlarge the 
influence

• To do social media and PR promotion around this
topic

Accessibility

• To work closely with Finavia and join 
events like Routes Asia

• To develop and maintain the networks 
with various Chinese airlines

• To collect BI through various channels

• To keep Embassy/Consulate in the 
communication loop and gain supports 
from authorities 

• To run joint campaign/project with airlines
who have exisiting route or launch new
route



2026 Activity plan
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2026 Activity plan

67

Sales Events

– Sales Mission in Suzhou, Apr 20-21 

– ITB China 2026 May 26-28

– Routes Asia in XiAn 2026 Apr 14-16

FAMS

– MATKA in January

– DMC FAM in May

– Midnight Sun Workshop in June

– Educational Travel FAM + workshop in Helsinki in September

PR 

– Press releases & pitching

– Press and influencer trips

– Other activities TBC

SoMe

– Always on content on Weibo, WeChat and Red Book

Joint Promotions

– OTA Campaign – snow free season

– Supporting materials for key TO partners

– Knowledge Bank



PR and Social Media update
China

68



PR & Media Activities 
China market
Visit Finland’s PR activities in China have included a limited number of press 
releases and proactive pitches, as well as media and influencer visits – all in 
close collaboration with our Beijing-based PR agency. So far in 2025, we’ve 
hosted one group press trip and one influencer group trip. In addition, we 
organised media interviews in Beijing and Shanghai during the Visit Finland 
China Roadshow in March.

Coverage Highlights Q1-Q3 2025

• 126 Media Hits 

• Average Visibility Score 68 %

• Brand Building Effect 46.3 million

• Average Tone 2.94/3.00

• Media highlights: Cosmopolitan China, ChinaDaily.com.cn, Conde 
Nast China, Robb Report China

• Content Creators: @丁丁旅行 (Dingding Travel), @小小小苔藓 (Little 
Moss), @M梦初 (Mengchu), @杨宝迪 (Yangbaodi), @潘潘三条
(Pandy), @胡非为 (Feiwei)

1. The average Visibility Score talks about attention, e.g., an article can be expected to get​.
2. Brand Building Effect is an estimate of the number of media consumers that have seen the article.



PR work results, China Q1-Q3/2025

Coverage Highlights

• Helsinki has been the most popular region with 69 hits.

• Summer was the most popular season with 66% hits.​

• Tourism in general was the most popular theme (59 hits), 
followed by outdoors (39 hits) and happiness (13 hits).​

• The biggest share of the hits were blog posts and resulting from 
our influencer trip.



Coverage Highlights



Coverage Highlights

Group influencer trip to Lahti & Helsinki in August 

Weibo:​
Posts: 30​
Reach: 42,705,000 ​
Engagement: 118,257​

Red:​
Posts: 27​
Reach: 3,948,000 ​
Engagement: 7,132 ​

Other Platforms​:
Posts: 25​
Reach: 2,966,000​
Engagement: 291​



China social media channels

January-October 2025 results



Weibo

• 5,200 total engagements (likes, comments, reposts), which is 
below 2024 levels but in line with our Nordic competitors
(Sweden and Norway)

• KOL collaborations remain key to driving engagement on Weibo

• Despite lower interaction, organic impressions is high at 7.7 
million, showing strong visibility without paid promotion

• We have 692,500 followers

• Top-performing themes: winter landscapes (especially Lapland) 
and culture (especially videos) 

Top performing:

January-October 2025 Winter & snowy 
lancscapes

Culture



WeChat Posts & 
Channels

WeChat Posts:

• 5,300 total engagements and 41,000 impressions in line with 2024 
performance and similar to Nordic competitors

• 80,600 followers, with 2,000 new followers this year

• Best-performing themes: winter landscapes (especially Lapland) and 
culture-related content (particularly videos)

WeChat Channels:

• 7,300 total engagements and 196,100 impressions, which is in line
with 2024 performance

• 8,000 followers

• Best-performing themes: nature and cultural content

Top performing:

January-October 2025

Outdoor & 
adventure

Culture 
(Happiness & 
midsummer 
traditions) 

Nature
Urban culture



RedNote launched in 
June 2025
• Launched in June 2025, with a current following of 

1,850 users

• Focus on visually appealing content, using a mix of 
images and videos

• Travel is a trending topic on the platform, making it a 
natural fit for Visit Finland

• Widely used by KOLs, and having our own channel
opens up more collaboration opportunities, for 
example, featuring our recent influencer visit to Finland

• Nordic competitors (Norway, Sweden, Denmark) are
also active on RedNote, making our presence important

NEW! Examples of 
content:



Summary
• Total reach remains strong, with Weibo alone reaching

7.7 million people organically

• Total engagements are slightly below or in line with 2024 
results with approx. 18,000 engagements across Weibo, 
WeChat Posts and Channels

• WeChat Posts shows steady follower growth (+2,000), 
while Weibo and WeChat Channels have seen no or
limited growth

• RedNote, launched in June, is still small in scale (1,850 
followers) but holds strategic value for future influencer
collaborations



2025 Highlights
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MATKA 2025
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6RenYou
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Utour Product Launching

81



VF China Roadshow 2025

82

3 roadshow events in Hongkong, Beijing & Shanghai
2 group media interview
1 reception in CG Residence in Shanghai
24 Finnish companies in Hongkong, 26 in Beijing & 27 in Shanghai
184 travel professionals
964 match-making appointments
4.9 in satisfaction survey



VF China Roadshow 2025

83

3 roadshow events in Hongkong, Beijing & Shanghai
2 group media interview
1 reception in CG Residence in Shanghai
24 Finnish companies in Hongkong, 26 in Beijing & 27 in Shanghai
184 travel professionals
964 match-making appointments
4.9 in satisfaction survey



Tourism Plus Shanghai 2025 – Tailor-made Travel Forum
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Visa 1-1 Meeting in Shanghai and Beijing

85

New checklist for Educational Travel visa application was introduced after the meeting



DMC FAM in Salla, Posio and Syote
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Delegation visit to Guangzhou/Guangdong Government and Chinese Airlines (China Southern Airlines & 
Shenzhen Airlines) together with Ambassador of Finland and Finavia

87

Meeting with Mayor of Guangzhou city & team
Meeting with Vice Governor of Guangdong Province
Meeting with China Southern Airlines
Dinner with key tour operators in South China
Meeting with Shenzhen Airlines



Joint Sales call with Finnair in Guangzhou
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ITB China 2025

VF, Finnair, Wild About Lapland & Arctic China on the joint booth; Kylin Travel, Kisakalio & Magic Pond Resorts have their own booth
700+ exhibitors
20,500 trade visitors



90

Educational FAM & Workshop in September



Routes World in Hongkong
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Finland – China 75-year of  Diplomatic Relationship 



Utour Tourism Festival in Beijing
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ITB Asia 2025
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Trip.com Global Partner Summit in Istanbul



Materials and links
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Important links
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Seminaarien satoa (Presentation materials)  

• https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa

Matkailun tapahtumat (Visit Finland events):

• https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat 

Toiminta markkinoilla (Market specific sites):

• https://www.visitfinland.fi/toiminta-markkinoilla 

Uutiskirje (VF FI newsletter): 

• Tilaa uutiskirje

https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa
https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa
https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa
https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa
https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat
https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat
https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat
https://www.visitfinland.fi/ajankohtaiset/matkailun-tapahtumat
https://www.visitfinland.fi/toiminta-markkinoilla
https://www.visitfinland.fi/toiminta-markkinoilla
https://www.visitfinland.fi/toiminta-markkinoilla
https://www.visitfinland.fi/toiminta-markkinoilla
https://assets-eur.mkt.dynamics.com/1dcd030f-bdc5-4299-b62d-9bbb52e722ef/digitalassets/standaloneforms/33709a1d-c42c-ef11-840a-6045bd9ee7f3
https://assets-eur.mkt.dynamics.com/1dcd030f-bdc5-4299-b62d-9bbb52e722ef/digitalassets/standaloneforms/33709a1d-c42c-ef11-840a-6045bd9ee7f3
https://assets-eur.mkt.dynamics.com/1dcd030f-bdc5-4299-b62d-9bbb52e722ef/digitalassets/standaloneforms/33709a1d-c42c-ef11-840a-6045bd9ee7f3


Bi-annual market reports are published!

98

• Visit Finland’s country managers publish market 
reports twice a year, in May and November.

• Bi-annual market reports provide current insights 
into Finland’s position in each market, highlight 
key consumer trends, present an industry 
overview, and offer a preview of the upcoming 
season.

• You can find the reports on the market subpages 
under Toiminta markkinoilla: 
https://www.visitfinland.fi/toiminta-markkinoilla 

https://www.visitfinland.fi/toiminta-markkinoilla
https://www.visitfinland.fi/toiminta-markkinoilla
https://www.visitfinland.fi/toiminta-markkinoilla
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Upcoming Market outlook webinar
UK and USA on Thu 27th Nov at 15.00-16.00

Register: UK and USA market outlook

https://www.visitfinland.fi/ajankohtaista/tapahtumat/2025/ison-britannian-ja-usan-markkinakatsaus--webinaari


Facebook
facebook.com/visitfinland

Twitter
twitter.com/OurFinland

Instagram
instagram.com/ourfinland/

Youtube
youtube.com/user/VisitFinland

Visit Finland www.visitfinland.com

Kiitos!
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