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Germany markebverview



Regional Source Distribution
(Bundeslander)

Key Federal States Driving Demand

North RhineWestphalia leads outbound travel due to its population
and economic strength, followed by Bavaria and Badéirttemberg.

Role of Secondary States

Lower Saxony, Hesse, and Berlin contribute significant travel volum
reflecting urban centers and economic hubs.

Regional Travel Behavior Variations

Southern states show higher travel rates to Alpine and Mediterrane:
areas; urban centers exhibit frequent travel patterns.

Marketing Strategy Implications

Segmented regional demand guides targeted marketing, localized
partnerships, and optimized media strategies.



Air Gateway Concentration and
Connectivity

Major Airport Hubs

CN} Y1 Fdz2NII YR adzyAOK | ANLJ]2 NI a
passenger volumes and international connections.

Regional Airport Importance

Berlin Brandenburg, Dusseldorf, and Hamburg airports support
regional outbound leisure travel and accessibility.

Impact on Travel Patterns

Airport infrastructure influences travel behavior, route development,
and airline partnerships across Germany.

Strategic Market Insights

Understanding airport catchments helps tourism stakeholders align
marketing with airline capacity and regional demand.



Distribution Structure:Organisedvs
SeltOrganisedlravel

Balanced Market Segments
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Role of Organized Travel

Organized travel offers bundled services and expert advice, caterin
complex logistics and security needs.

Growth of SelfOrganized Travel

Digital platforms empower travelers to independently book flights ar
accommodations, favoring flexibility and customization.

Multi-Channel Marketing Strategy

Destinations must engage both traditional intermediaries and digita
platforms to maximize reach and conversions.



Digital Customer Journey
and Al Adoption

Al Impact on Travel Planning

Al influences early travel planning stages for inspiration and
destination discovery among digitally savvy travelers.

Traditional vs Al Channels

Traditional channels remain dominant but Al usage grows, especial
among younger demographics for initial travel ideas.

Marketing and Omnichannel Strategy

Tourism marketers must optimize digital content and integrate Al
platforms for seamless omnichannel customer experiences.

Al as Opportunity and Disruption

Al enables personalized, efficient, and ddtaven traveler
engagement, reshaping customer journeys in tourism.



Why this market?

DSNXIyeé Aad CAVYI Y REEEEEAZCO SN .-

German market has 10 x higher potential than what we can convert into visi

Germans travel-to Finland in all seasons and to all regions |

Germans are spendm
i _..__f‘&--w: : b; lays ca 10 days summer, 7 days winter.
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German trips to Finland

Border survey



All Germantravellers to Finland

Estonia 773,000 -3%

Year 2025 Germany 489,000 +6%

Border Survey vear Omerter —— e Sweden 468,000 -6%

@ sl P UK 451,000 +17%

Departurs Countr—  Travel Destinations Yeavet Burpess USA 257,000 -10%

France 253,000 -1%

Spain 204,000 +2%

sSpending Footprint ltaly 195,000 +2%

. 277.743 —— Netherlands 161,000 +30%

489K ? Poland 135,000 +14%

Japan 129,000 +75%

overnight trips: Per trip: Per trip: 568 xagco2 China 106,000 +1%
Day trips: Per day: Per day: 71 kgcoz

Germany 369 -2%

Estonia 310 -6%

. @ UK 306 +12%

Pro¥file N France 260 +3%

e o0 ,ﬁnm, USA 221 -21%

S Sweden 182 -5%

oo o) v U 4 cE 3.5 Spain 176 +14%

7)) 4% = ltaly 137 9%

—_ ¥ Netherlands 132 +20%

= China 120 -22%

@ Visit Finland

Source: Visit Finland Border survey Matkailijamittari/ Border survey Power Bl  Japan 98 +61%



https://app.powerbi.com/groups/me/apps/1f33a54d-9df8-4b29-ab87-6d5fbb62d4e1/reports/53eb8276-7ec4-4c13-9cb1-a24b6ee510d7/ReportSectioneedef5360c9a29c9625d?experience=power-bi
https://app.powerbi.com/groups/me/apps/1f33a54d-9df8-4b29-ab87-6d5fbb62d4e1/reports/53eb8276-7ec4-4c13-9cb1-a24b6ee510d7/ReportSectioneedef5360c9a29c9625d?experience=power-bi
https://app.powerbi.com/groups/me/apps/1f33a54d-9df8-4b29-ab87-6d5fbb62d4e1/reports/53eb8276-7ec4-4c13-9cb1-a24b6ee510d7/ReportSectioneedef5360c9a29c9625d?experience=power-bi
https://app.powerbi.com/groups/me/apps/1f33a54d-9df8-4b29-ab87-6d5fbb62d4e1/reports/53eb8276-7ec4-4c13-9cb1-a24b6ee510d7/ReportSectioneedef5360c9a29c9625d?experience=power-bi

German trips & spending by purpose & main destination 20z

@ Visit Finland

Germany Trips to Finland
m Vacation/recreation Visiting friends/relatives

m Work trip, non-Finnish employei= Other work related, Study

32000, +5%
7%

250 297000, +19%

Germany Trips to Finland

m Helsinki & Uusimaa Lapland
Tampere & Pirkanmaa Soutwest Finland

m North Ostrobothia Other

12000, -8%

3%
21000, +17% \
4 %
’ 275000, +3¢
24000 +14%

5%

Germany Spending in Finland,e

m VVacation/recreation Visiting friends/relatives

m Work trip, non-Finnish employer= Other work related, Study

22; +15%
6 %

246, +17%
67 %

Germany Spending in Finland,e
m Helsinki & Uusimaa Lapland

Tampere & Pirkanmaa Soutwest Finland
m North Ostrobothia Other

143 +2%
12; -33%‘ 39 9% i
3%
19; +27%
5% 19 279%
5%

11



German vacation/recreatiortravellers to Finland Year 2025

A Holiday travel from Germany to Finland increased clearly the most
in Augustcompared to the previous year. Alspringandautumn

were more popular than the year before.

A Travelling withfamily or friendsas well asravel in the age group of

25-44 years increased

3%
_ 20% 1
A Even though more than half of t@erman holiday travellers chose
hotel, the share ofental cottages / apartmentsncreased.
A Activities in naturewere the most popular among the experiences 37%
in Finland during the holidays. With famil...  With spou...
Accomodation

Monthly trend

2024 2025 2025
12 01 02 03 04 05 06 o7 0a 09 10 11

@ Visit Finland

2025 2025 2025 2025 2025 2025

@ Leisure trips © Business trips @ Prev yr leisure © Prev yr business

Source: Visit Finland Border survey

2025 2025 2025 2025

% of accomodations @ Prev yr

53%
Rental cottagesapart 34%
26%

13%

MNa nights in FIN
PN 1

Travelling with

40%

Alone P

Mature

City break
Culture
Wellbeing
QOutdoor / sports
Shopping

Touring

Age

9%
15-24 12

2544 — 157,

30%
4564 —32%

65+ 6%

Trips @ Prev yr

Experiences & attractions

% of activity @ Prev yr

67%
I 59%

30%
I 4%

44%
. 51
34%
I 2%
33%
20%
I 15%
13%

Respondent can select max 3 oplions
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German registered
overnights in Finland



Main source markets(  German |- 0
United Kingdom I

in 2025 oo M—
United States NPT 494300 m Year 2025

774,500 German France PR 423900 u Yoar 2024
registered overnights in 2025 Netherlands PR 315100 Year 2019
+11%vs. 2024+17% vs. 2019) italy R 272200
G : q ah hed ina and Hong Kon 98200 240021(1)000
erman registered overnights reached Jre _
pandemicg:J level already ?n 2023 and th{; Spain IERZNT 217200
stronggrowth has continued Japan ERVEETPES 206000

Switzerland IEESRT 204200

In addition to the registered overnights,

German travellersare increasinglychoosing Estonia m%o%% 100
short-term rentalsfor their trips. In 2024, Norway EETZERRY 183700
(KS aKFNB 2F DSty O &A (2 N pmmm Kodadbl

O
945

rentals was36% of their total of 1.1 million

. ) - 1342
paid overnight staysn Finland. Denmark EETEM 34200
(statistics for shorterm rentals 2025 will be published Poland IR 131000

1045

India 193]

' ; 125100
@ Visit Finland Belgium M Source: Visit Finland Statistics Service Rudolf,

later this year)
. 127300

Statistics Finland



German overnights in Finland 209825& JanMar 2026

NO. OF OVERNIGHTS IN FINLAND AND YoY CHANGE %

GERMANY
OVERNIGHTS IN MAIN REGIONS
0.7M 0.5M GERMANY - Year 2025
0.7M ?;;’? @ HELSINKI ... @ LAPLAND ... @ LAKELAND @ COAST & ..

0.6M 0.eM 0

15 % 1% 0.6M
0.5M 125 Y%
-1%

117.9K (15%) —

S 282.5K (36%)

120,2K (16%)

0.3M
11 %

0.2M 0.3M
63% 2%

253.8K (33%) —

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026
JanMar

@ Visit Finiand Link to the report: Accommodation statistics

Source: Visit Finland Statistics Service Rudolf, Statistics Finldfd


https://app.powerbi.com/view?r=eyJrIjoiYTVhODhlMTAtMmZiZC00ZjdmLWE2YWUtN2Q0MjJlMGE2ZTNhIiwidCI6IjdjOTRhMjQ4LWVjZjItNDFiNi05YjQyLTkyMzY1MTExNGIwNCIsImMiOjh9

Germanyg Seasonal Overnights in Finland 202626

2016 m 2017 = 2018 m2019 2020 m 2021 m2022 m2023 m2024 m2025 m2026

300 000 New records of German DE #1
overnights during each seaso
250 000 PE 5
200 000
DE #1
150 000
DE #1
100 000
50 000
0
Winter (12-02) Spring (03-05) Summer (06-08) Autumn (09-11)

@ Visit Finland Source: Visit Finland Statistics Service Rudolf, Statistics Finldid



German monthly overnights in Finland 2042025& JanMar 2026

NO. OVERNIGHTS IN FINLAND BY MONTH

Strong growth continued GERMANY
in the beginning of ©2019 92020 2021 92022 2023 ©2024 ©2025 ®2026
120K current year.
Overnights above prpandemic
levels nearly each month in 2025.
100K Only Jurdul slightly below 2019 level,.

60K Lt N, : /
/

40K * o
’ /
\/ 5 -

20K

0K 3R
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

@ Visit Finland Link to the report: Accommodation statistics Source: Visit Finland Statistics Service Rudolf, Statistics Finla&d


https://app.powerbi.com/view?r=eyJrIjoiYTVhODhlMTAtMmZiZC00ZjdmLWE2YWUtN2Q0MjJlMGE2ZTNhIiwidCI6IjdjOTRhMjQ4LWVjZjItNDFiNi05YjQyLTkyMzY1MTExNGIwNCIsImMiOjh9

Overnights inhigh summer season 2025

And change compared to summer 2024 &-pandemic

/ _ _ \ JurAug JunAug  JunAug 2025 2025
2.1M foreign overnights 2019 2024 2025 vs. 2019 vs. 2024
(+13%vs. summer 2024 &%vs. summer 2019 Germany 270300 251500 285 500 +5 % +14 %)
A 1.3M from EU27 + UK+14%8 +10% Sweden 255200 242300 243 800 +1 %
A 252 500from Asia(+27%& -27%) USA 109900 157 900 177 800 +62 % +13 %

@ 236.100from America+16% +48% p UK 90800 87700 111000  +22% +27 %

Italy 68 200 65 600 86 300 +27 % +32 %
Norway 73 400 76 800 76 000 +4 %
German overnights / summer 2025 France 64 100 61 400 73 000 +14 % +19 %
Switzerland 64 400 65 200 72 700 +13 % +12 %
orontn especially I RREE Netherlands 62300 59500 67 900 +9 % +14 %
and Sodankyla 50 100; +159 China& Hong Kong 133300 47 400 67 600 +43 %
Hki region \—_— Estonia 69400 59400 66 000 +11 %
114600 +25% MESaSar, Japan 73 100 46 300 63 600 +37 %
56 200; 0% 40 % in Helsinki Spain 56 600 54 800 61 200 +8 % +12 %
20 % Poland 31 400 38 300 46 100 +47 % +20 %
Denmark 37700 36400 40 000 +6 % +10 %
LebEle Austria 27900 28900 34500 +24% +19 %
eeht Australia 27600 25800 29400  +6% +14 %
Belgium 21 500 23 400 25 200 +17 % +8 %
Growth especially iBavonlinnaegion, Tampere, Kuopio, and Kajaani regionCanada 17 700 19 000 25 100 +42 % +32 0
@ Visit Finland ~ Source: Visit Finland Statistics Service Rudolf, Statistics Fin|aiia 27 200 19 600 22 600 +15 %



Foreign overnights in winter high season 202526

And change compared to winters 202025 & (2018019) High winter season (1-02)

winter 2026 vs winter 2026

2.4M foreign overnights winter 2019 winter 2025 winter 2026

2019 vs. 2025
+6%;V5- winter 20242025 UK 334900 379900 404900  +21%  +7 %
(+18% vs. winter 2012019) Germany 151300 199400 232100  +53%  +16 %
A 1.6M from EU27 + UK A6%(+36%) France 161700 234000 206 200 +28 %
A 170,400from America J+17%(+134%) USA 53800 103800 114 700 +113 % +10 %
China& Hong Kon¢ 139 700 79500 89 800 +13 %
German overnights / winter 2022026 Iltaly 42900 74800 84000 +96%  +12 %
Growth especially in | o1 \1and Spain 59 400 73900 82900 +40%  +12 %
Jyvaskyla region and .
n Kajaani region 23000, +38% Australia 32600 61200 81000 +148%  +33 %
cen  10% Sweden 75100 68500 76 200 +2%  +11 %
szgévctg”y 23400, +19% Switzerland 51800 68700 70200  +36% = +2 %
in Vaasa 10 % Belgium 30 300 51 600 61 800 +104 % +20 %
and Sydte Japan 49 900 44 600 54 800 +10 % +23 %
HKi reqi Estonia 58 200 47200 54 200 +14 %
i region -

58800, +3206 Growth especially in Slr_lgapore 35 300 58400 49 700 +41 %
Growth especially i 26 % Rovaniemi, Inafi Talwan 11 000 24 800 38 500 +252 % +55 %
Helsinki and Vantaa asr?grzjg(?ﬁlgla{evh Ireland 14 900 32 700 37 400 +151 % +14 %

India 19 000 37 500 36 600 +92 %
Poland 21 900 31 900 33 600 +53 % +5 %

@ VisitFinland  Source: Visit Finland Statistics Service Rudolf, Statistics Fin Denmark 21 200 27 000 33 100 +56 % +23 0



Winter & summerhigh seasongsermanregistered overnights in the Nordics

@ Winter (Dec-Feb) Share of overnights - winter (Dec-Feb) Overnights in winter & summer
5026 WHOLE COUNTRY Foreign Germany
WHOLE COUNTRY Foreign Germany - 2025
Sweden @ Denmark @ Norway @Finland Morway 15%
Sweden 2.0M
0.4M
Denmark 38%
0.3M Denmark 3.1M
Finland 23%
0.2 Morway 1.4M
0.1M
Finland
0.0M Sweden 25%
2019 2020 2021 2022 2023 2024 2025 2024
. YoY change in seasonal overnights %
Summer (Jun-Aug) Share of overnights - summer (Jun-Aug) _
) WHOLE COUNTRY Foreign Germany
WHOLE COUNTRY Foreign Germany 2025 2025
Sweden @ Denmark @ MNorway @Finland Finland 4% 13 %
Denmark 19 %
M Norway 21%
Finland 13%
inlan
M Denmark 45% 10%
10 %
- —" Norway 0%
M
7%
‘---.__.___‘___.______.-—-I o — —8 Sweden
oM Sweden 30% 0%
2019 2020 2021 2022 2023 2024 2025
@ Visit Finland NordiC Comparison Sources: Visit Finland Statistics Service Rudolf, Statistics Finlapd,

Statistics Sweden, Norway, Iceland, and Denmark


https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

ab’ 1’ Amadeus/Destination Gateway
' Seat capacity &
. forecast for
~ Flight arrivals during
JunAug 2026



Seat capacityrom Germany to Finland idunc Aug 2026

Comparison to previous summer

B Current period
Previous year

309,499

seats

+9.0% vs. Previous year

&
141

weekly flights on
average

+5 vs. Previous year

@ Visit Finland

125K

100K

75K

Seats

50K

25K

— Year-over-year variation (YOY)

1

Jun 26 Jul 26

Aug 26

+15.0%

+12.5%

+10.0%

+7.5%

+5.0%

+2.5%

The number of seats
available from
Germanyto Finlandis
increasingeach month
during the high
summer season
compared to last year.

YOY

The number of seats
available from each of
the German origin
cities to Finland is
increasing, with biggest
growth rates from
Munich and Berlin.

Munich (MU C) | +16.5%
Frankfurt (FRA) | +4.4%
Berlin (BER) | +9.5%
Dusseldorf (DUS) I NNEGNNEGGEEEEEEEEEE :3.4%

Hamburg (HAM

)
)

I +4.7%

Source: Destination Gateway, Amadeus

Database updatd 0-May-2026 23



Forecast for Flight Passenger arrivaislunec August 2026

Comparison to previous summer

583,372 tourist arrivals +13.1% vov

Share YOY

U.S.A. KN :16.1%
Japan [ +13.1%
C Germany NN +11.9%> German air passenger arrivals to Finland are
sweden T +6.2% expe_cted to grow by 12% compared to the
previous summer.
China [N +28.8%
Italy [ +20.0%
United Kingdom || NEGNKTHIEEGEGEGEGEGEEEEEEEE -1.4%
South Korea |G +22.1%

Norway | +13.3%
Poland N +6.5%

L Source: Amadeus / Destination Gateway
@ Visit Finland Database update 10May-2026 24



Short introduction joint promotions



Joint promotions 2026

@ Visit Finland
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Mit der Bahn durch Stadte
voller Design und Weite
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w AER & Finnair

w Berge & Meer

w DERTOUR

w Discover airlines x Visit Levi
w Saimaa Cycle Tour x GCN

w Holiday Check

w Nordic Holidays

w Northbound x Saimaa DMOs
w TUI Nederland x Arctic Lakeland
w Deuter xJournaway Visit Levi
w WikingerReisen

w Air BalticKuusamaArea

26



Joint promotions.
How does It work?

Tour Operators suggests marketing activities to promote
products to Finland marketing plan:

articles and advertorials inig magazines and newspapers like
DIE ZEIT, Hamburg&bendblatt SoMe

50:50 financing

@ Visit Finland

. nordic holidays

S e X

ey Anzeige - O
Entdecken Sie Ostfinnland - eine Region voller Ruhe, Natur und
authentischer finnischer Erlebnisse. Zwischen glitzernden Seen und
sanften Higeln erleben Sie einen Sommer voller klarer Gewasser,
Walder und heller Nachte.
Wandern, Kanutouren, Radfahren oder einfach Durchatmen in endloser
Natur- Ostfinnland entschleunigt.
Die Reisen prasentieren wir Ihnen in Kooperation mit Finnish AKKE
funding.

{
Sk
Regi

South Savo
Mehr dazu Council

Ferienhausurlaub
zwischen Lappland un...
©Vuokatti Diese Reise p

viehr dazu

S Gefallt mir () Kommentieren 2\ Teilen



@ Visit Finland
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